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BIO: 

Don is a seasoned Silicon Valley ex-

ecutive, investor, and entrepreneur 

with broad experience in the consumer 

electronics space and an extensive 

network to potential NextInput cus-

tomers. Most recently, Don served as 

President of Aniden Interactive, a de-

sign services company serving For-

tune 100 consumer electronics manu-

facturers. Prior to Aniden, Don worked 

as a Silicon Valley investor and in 

various executive business develop-

ment positions at hardware and con-

sumer electronics companies. 

 

About NextInput: 

NextInput is an Atlanta-based technol-

ogy development company focused on 

creating new methods of human-

machine interaction. NextInput has 

developed force and pressure sensi-

tive touch technologies based on For-

ceTouch / MEMS Sensors, an innova-

tive new way of interacting with elec-

tronic devices. This patent-pending 

technology provides a tactile, force or 

pressure sensitive method of interfac-

ing with virtually any electronic device. 

 

Interview conducted by: 

Lynn Fosse, Senior Editor 

CEOCFO Magazine 

 

CEOCFO: Mr. Metzger, would you tell 

us the vision at NextInput and what 

you are accomplishing? 

Mr. Metzger: We are developing the 

next generation of touch interfaces as 

they apply in a variety of products, 

sectors, markets and channels. These 

touch interfaces can often be found in 

mobile and tablet devices but also in a 

variety of computer, automotive, gam-

ing and other sectors with which con-

sumers often interface with on a daily 

basis. 

 

CEOCFO: What is wrong with the cur-

rent interfaces and what have you fig-

ured out that is going to make it bet-

ter? 

Mr. Metzger: When you pick up an 

iPhone or iPad today you are navigat-

ing on an X by Y plane. We add a third 

dimension which is the Z axis measur-

ing pressure. We measure this force 

or pressure to reinforce intent. Imme-

diately, this offers a variety of applica-

tion options for product and applica-

tion developers. There is also a dis-

tinct benefit in how this ForceTouch 

technology augments the existing ca-

pacitive-touch technology.  

CEOCFO: Would you explain that in 

layman’s terms please? 

Mr. Metzger: In your current mobile 

and tablet device today, it is using a 

technology called capacitive touch. 

That means your bare finger is a ca-

pacitor and you are making an electri-

cal connection when you touch or tap 

on those products. Women with fin-

gernails often have difficulty using 

their touch devices. If you are wearing 

gloves, it is impossible. If it is rainy or 

damp outside, or heaven forbid, you 

are a Wounded Warrior and had a 

prosthetic device you could not use an 

iPad or an iPhone. We solve that 

problem. NextInput measures pres-

sure and does not relying upon a fin-

ger to be the capacitor within a capaci-

tive touch system.  

 

CEOCFO: That is a major break-

through! 

Mr. Metzger: It is. It is one of those 

rare opportunities where we think 

there is an advantage and a benefit 

with a solution that is attractive on 

both sides of the equation. For the 

manufacturer, our system adds a de-

gree of augmentation and improve-

ment to their product line. In parallel, 

there are benefits to the consumer for 

those various usage scenarios we de-

scribed providing enhanced control 

and interfaces. I am happy to talk 

about some of those.  

 

CEOCFO: Would you tell us a bit 

about that? 

Mr. Metzger: When we think about 

simple interactions or common uses 

today with our mobile and tablet de-

vices, let us use as an example scroll-

ing. When people read this article, 

they can associate with the everyday 
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user experience of scrolling when they 

hold the device in one hand and with 

the other hand use their bare finger to 

swipe up and down on the screen re-

petitively to scroll up or down through 

a page. This is cumbersome and re-

quires two hands to do something 

which should be easier. With our tech-

nology, the ForceTouch Sensor could 

allow consumers to hold their device 

in one hand and simply exert a little bit 

of pressure with their thumb – on the 

same hand. No more need to use two 

hands!   

 

CEOCFO: Did you set out to develop 

the technology or did you come across 

it and decide to foster its growth? 

Mr. Metzger: The genesis of the tech-

nology was initially focused on meas-

uring pressure. What eventually was 

derived was an evolution of that de-

sign concept. For example, if I am 

going to touch on a surface and I want 

to be able to measure how much and 

why am I am touching that 

surface, became the founda-

tion of NextInput and the 

ForceTouch Solution. From 

that humble beginning, the 

origin of the company began 

to take shape and define a 

need for a hardware and 

software system. We devel-

oped these technical com-

ponents in parallel in order to 

have a very comprehensive solution 

for the industry. This led to the meas-

urement and location of a touch event 

on a mobile or tablet device. Our soft-

ware and hardware combined together 

locate where your finger or gloved 

hand is on a mobile or tablet device 

which is the X and Y coordinate. We 

then add a third dimension of how 

much pressure you are exerting onto 

that surface. This provided the founda-

tion of our technology platform and the 

positioning on how to address the 

market. There are limitations with ca-

pacitive touch and how we can aug-

ment this technology and advance 

capacitive touch to the next level. This 

is currently what we are marketing 

today.  

 

CEOCFO: Where are you in the proc-

ess of commercialization? 

Mr. Metzger: That is a very good 

question. There are really two phases 

with commercialization. The first 

phase is research and development. 

NextInput has been entering into joint 

development agreements with cus-

tomers in a variety of market and 

product sectors such as automotive, 

mobile, tablet and laptop computers. 

The objective of this R&D effort is to 

develop prototypes implementing the 

ForceTouch technology. These proto-

types will be measured, tested and 

evaluated internally, and eventually, 

will make the transition into subse-

quent commercialization and produc-

tion. The results of these efforts are 

expected this calendar year and into 

next. Some consumers will have their 

first experience with ForceTouch 

shortly thereafter. I would expect it 

more broadly distributed and promoted 

in 2014.  

 

CEOCFO: Is it easy to get this in front 

of the right people and do the people 

believe this is possible? 

Mr. Metzger: To answer your first 

question, I would say for our relatively 

early-stage company with a footprint 

both in Atlanta and California captures 

the attention and interest of worldwide 

brands in all of those categories. 

When I talk about worldwide brands, 

these include LG, Bose, 3M, HTC, HP, 

Lenovo, NEC, Samsung and others. 

Brands widely recognized for these 

market categories. This is not easy, 

but it is possible and we are doing that 

now.  When we get in front of these 

brands, we can convince them this is 

technically possible and has clear user 

benefits. For example, I remember 

one customer in Japan told us if we 

can do this, they want this now. These 

are great things to hear. When we 

demonstrate ForceTouch and show 

how sensitive and responsive our 

technology is, these are key and im-

portant accomplishments. We demon-

strated the value and ultimately those 

customers make a very informed de-

cision about heading into joint devel-

opment agreements.  

 

CEOCFO: Have many of these com-

panies been working on similar con-

cepts? 

Mr. Metzger: The desire to measure 

pressure is not a new concept. If you 

are touching something, instinctively 

consumers try to press harder but the 

existing technologies have limitations. 

Capacitive touch has been around for 

decades. Yet, it took Steve Jobs just 

five years ago to put a stake in the 

ground and say he was going to de-

ploy this capacitive touch technology 

called in Apple’s mobile devices. 

iPhones and iPads with capacitive 

touch have become the worldwide 

standard. Our ForceTouch Sensors 

build upon the limitations of capacitive 

touch and have been optimized for the 

next-generation of touch.  

 

CEOCFO: Do you have 

adequate funding for the 

next steps ahead or will you 

be seeking funding? 

Mr. Metzger: Two good 

questions. We are very 

proud we opened up a con-

vertible round of funding in 

2012 and were virtually 

oversubscribed in ninety 

days. That success helped 

us advance the platform and 

initial prototypes. It allowed us to get 

our first production of the sensors un-

derway and start shipping to custom-

ers in August. We signed our first con-

tracts in September. I am happy to 

report we know how to manage our 

business responsibly and were able to 

generate a profit in November and 

December. Our primary source of on-

going revenue is a result of those joint 

development agreements I mentioned.  

Inside those JDAs they specify a term 

called (NRE) which is a non-recurring 

engineering expense our customers 

provide to help build specialized proto-

types. For 2013, NextInput has 

opened up a Series A round of financ-

ing. Traditional VCs and private equity 

will come in and fund this round to 

help us scale a team and accelerate 

those development schedules to get 

customers from prototypes into com-

mercialization. Those conversations 

are occurring now.  

“We are developing the next generation of 

touch interfaces as they apply in a variety of 

products, sectors, markets and channels. 

These touch interfaces can often be found in 

mobile and tablet devices but also in a variety 

of computer, automotive, gaming and other 

sectors with which consumers often interface 

with on a daily basis.”- Don Metzger 
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CEOCFO: What have you learned 

that has been most helpful to bring to 

NextInput? 

Mr. Metzger: What I personally bring 

to the table is experience in helping 

companies get to that next level of 

success. Early and growth-stage com-

panies are where I have focused my 

time and attention and what I think 

made NextInput attractive to me. This 

is a unique opportunity to bring a 

benefit both to the manufacturer as 

well as to the consumer.  Most com-

panies you choose to work with 

throughout your career generally focus 

on one objective or the other. There 

may be a new solution, a faster proc-

ess or some lower operating cost 

which is a benefit to the manufacturer. 

Or, you may choose a point in your 

career where you are focusing on the 

consumer or end user with a new 

software application, service or prod-

uct. Rarely do you find opportunities or 

companies accomplishing both yet this 

is what I found with NextInput. We 

have advantages for the manufacturer 

and we have benefits for the con-

sumer. It was this blend of those two 

realities which made this a unique and 

exciting opportunity for me personally 

and professionally. 

 

CEOCFO: Why should the business 

and investment community pay atten-

tion to NextInput today? 

Mr. Metzger: We are capitalizing on 

exploding market categories. If you 

look at just the display sector for mo-

bile and tablet devices, this is a $16 

billion category and rapidly growing. If 

you look at the added market sectors 

within laptops and other areas of input 

devices, these are continuing to grow 

as well. For example, if you look at the 

automotive sector worldwide, our cus-

tomer a large Japanese publicly 

traded company, currently produces 

over a third of all steering wheels 

worldwide. These are large markets 

and large sectors. When you think 

about the other music, gaming, com-

mercial and medical sectors we will 

pursue as secondary markets, then 

you start to see where touch interfaces 

and the expansion of a third dimen-

sion becomes compelling both domes-

tically and internationally. 

 

CEOCFO: Is there anything you would 

like to talk about that we have not cov-

ered? 

Mr. Metzger: I think the exposure of 

our Team and technology together 

with what we are accomplishing is 

truly unique but you cannot do this 

alone. I encourage the development of 

partnerships and establishing relation-

ships that are of a mutual strategic 

value. We have footprints both in Cali-

fornia and Georgia. Two weeks ago 

we earned acknowledgement by the 

Technology Association of Georgia as 

a Top 10 technology company. We 

look to develop and expand our Team 

domestically and internationally. This 

will be a parallel partnership with Cus-

tomers who would like to be part of 

this rapidly growing market.
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