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BIO: 

Mark serves as President of the 

Company and is responsible for stra-

tegic leadership and oversight of the 

business. His experience includes 

laboratory product development, 

product launches, and business team 

development. Prior to co-founding the 

Company, Mark served in several 

capacities with Pak Technologies, Inc. 

as Director of Business Development, 

Technical and Product Development 

Manager, Human Resources, Safety 

and Regulatory Affairs Manager be-

tween the years of 1997 and 2004. 

Mark has a BA in Psychology (neuro-

chemistry) from the University of 

Wisconsin-Milwaukee. 

 

Company Profile: 

Quincy Bioscience is a biotechnology 

company based in Madison, Wiscon-

sin focused on the discovery and de-

velopment of novel compounds to 

improve cognitive performance and 

therapeutics to treat age related 

memory loss and diseases of aging. 

The company’s technology focuses on 

restoring calcium balance related to 

neurodegenerative disorders and 

other destructive age-related mecha-

nisms. 

 

Interview conducted by: 

Lynn Fosse, Senior Editor 

CEOCFO Magazine 

 

CEOCFO: Mr. Underwood, what at-

tracted you personally to Quincy? 

Mr. Underwood: I founded the com-

pany with my business partner in 

2004.  We were interested in some 

technology that I had been developing 

going as far back as my days in col-

lege at the University of Wisconsin in 

Milwaukee. It revolved around a pro-

tein that at the time had been identi-

fied to have potential to be a neuro-

protectant to keep brain cells working 

better and alive longer. This technol-

ogy was something that met an unmet 

market need, therefore my business 

partner Mike Beaman and I started 

the company.  

 

CEOCFO: Would you explain the 

technology? What does it do that is 

not being done in some other manner 

today? 

Mr. Underwood: The key is that we 

are replicating a process that the hu-

man body already has within it to pro-

tect our brain cells and our nervous 

system. There is a class of proteins 

that are called calcium-binding pro-

teins and we naturally make that pro-

tect our nervous system in abundance 

in our teenage years, our twenties and 

thirties. Around age forty we stop 

making enough of these proteins to 

keep up with the brain’s demands so 

that the neurons in the brain cells 

have lost part of this protein and they 

no longer retain memories as well, 

they no longer stay as focused or at-

tentive. They are controlling your 

cognitive processes, so when they 

start to falter or diminish in their num-

ber, you start to see memory issues 

that continue to snowball as you grow 

older. There are certain other disease 

processes that contribute to this prob-

lem, which leads us to see problems 

like Alzheimer’s or Parkinson’s or 

other neurodegenerative conditions, 

all as a result of losing this particular 

calcium-binding protein. 

 

CEOCFO: How are you able to re-

place it? 

Mr. Underwood: We have discov-

ered a new type of protein that was 

found in jellyfish. It was first discov-

ered back in 1962 and is part of the 

luminescence jellyfish proteins that 

have become famous as part of the 

2008 Nobel Prize for Chemistry. The 

particular protein’s name is called 

apoaequorin and that protein we have 

been working with acts as a replace-

ment or supplement to add to the pro-

teins that have been depleted. If you 

are an Alzheimer’s patient and you 

have severe memory issues, the parts 

of your brain that are responsible for 

your memory are known to be lacking 

on this particular type of protein. That 

is a fact of research that people have 

known for dozens of years now. The 

same holds true for diseases like 

Parkinson’s; you are missing that type 

of calcium-binding protein in a differ-

ent region of the brain, which is re-

sponsible for your motor control. Los-

ing this protein in various areas of the 

brain will lead to different symptoms, 

which will literally lead to different 

diagnosis of neurodegenerative condi-

tions. Working with this protein we 

discovered in the jellyfish, we found 

that by replacing it we can prolong the 

life of the cells in extreme circum-

stances like the death of neurons that 

happens from stroke. We can also 

see in human clinical trials, we have 

demonstrated that replacing the pro-

tein or taking it in a therapeutic man-

ner helps to improve memory and we 

have been able to perform the cogni-

tive assessments to measure different 

forms of cognitive improvements in-
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cluding memory and executive func-

tion. This protein has helped improve 

memory in human clinical trial partici-

pants. 

 

CEOCFO: Where are you in the de-

velopment process today? 

Mr. Underwood: This is a platform 

technology that has several applica-

tions in the marketplace. Since it is a 

naturally occurring protein, it has 

been on the market for sale in the 

form of an OTC product which is 

called Prevagen and has been on the 

market now for about five years. The 

development of the same protein has 

allowed us to develop an animal 

health product for companion ani-

mals, specifically dogs, that suffer 

from age-related cognitive dysfunc-

tion. That is a product which we have 

had in the marketplace for the last two 

years that is called Neutricks, carried 

by veterinarians. We are continuing to 

develop and work on the technology 

so that it can also be applied towards 

FDA-approved diseases. The targets 

we have for that technology 

include multiple sclerosis and 

Alzheimer’s disease. 

 

CEOCFO: Who is buying your 

products today? 

Mr. Underwood: Our customer base 

is very broad but there are many peo-

ple in our country that have memory 

issues. We are currently only avail-

able domestically but we are available 

in pharmacies like Rite Aid, Wal-

green’s, and CVS or health food 

stores. Primarily it is individuals that 

are over the age of forty and have 

memory issues. They might walk into 

a room and forget where they are go-

ing, lose common items like cell 

phones or car keys. These are people 

that are concerned about what they 

see in their parents’ generation with 

memory loss and they want to be able 

to keep their brain sharp and healthy 

now, so with Prevagen that is what 

they are able to benefit from. The 

product itself has gained a big follow-

ing because of its effectiveness and it 

has become a very popular supple-

ment.  

 

CEOCFO: Is it mostly word-of-mouth, 

are doctors embracing your concept 

and how do you encourage people to 

believe this will work for them? 

Mr. Underwood: It is a very basic 

scientific premise, losing these cal-

cium-binding proteins. The main evi-

dence comes in our clinical trials, 

which are large and double blinded, 

placebo controlled. We use Cogstate, 

which is a cognitive assessment tool 

that measures cognition very specifi-

cally and it has favorable acceptance 

amongst any neuroscience researcher 

or pharmaceutical company. The evi-

dence is there scientifically that says 

this works. The second and more 

compelling is through product trial. 

People who try Prevagen feel the 

benefit because it kicks in within the 

first two weeks or so. They then really 

recognize the benefit that it provides 

them and they stay compliant and 

they keep taking it.  

 

CEOCFO: Are there potential side 

effects? 

Mr. Underwood: There are no side 

effects to what we are working with 

because it is already a type of protein 

that we have in the human body, we 

just lose the ability to make enough of 

it as we grow older, it is sort of like we 

lose the ability to make enough colla-

gen as we grow which leads to wrin-

kling of the skin, we lose the ability to 

make this type of calcium-binding 

protein. We are adding more of what 

is already in the body.  

 

CEOCFO: Quincy was names in the 

Inc. 500, so clearly business is good. 

How do you continue on that positive 

path? 

Mr. Underwood: We have many 

people that need the education about 

what you can do with brain health. 

Brain health is an issue that we take 

very seriously in our company. Pre-

vagen is one of the things that we can 

do to help brain health. It sounds 

vague perhaps but the cost for dis-

eases of dementia in our country is 

astronomical, it is a very large and 

growing problem and very expensive. 

We found with our research that by 

intervening early when you have the 

smaller memory issues, it often keeps 

smaller issues from growing into big-

ger issues later in life. There is a 

great deal of demand for something 

that can solve this problem. Many 

people are very taxed in terms of the 

effort they need to put into life’s ac-

tivities, there is a lot of intellectual 

stress that is probably newer to this 

generation because we have such an 

information society. You have to con-

tinue to perform at you job or at 

home. We expect more of our brain 

but at the same time our brain has not 

fundamentally changed in the past 

100 years, but our life span has, and 

the miles we put on the tires so to say 

has certainly increased tremendously.  

We really need something that helps 

the performance of the brain keep up 

with today’s demands and that is 

where our technology really fits in. 

 

CEOCFO: What is on the horizon for 

the next year or so? 

Mr. Underwood: We are actively 

looking for partners for our technology 

as it relates to drug development. We 

have some great new clinical results 

in from a trial we completed and we 

are excited to get that news 

out. We are continuing growing 

our OTC business with more 

sales and advertising. We just 

gained distribution in CVS 

stores so we are excited about that. 

Prevagen is within five miles of 93% 

of the US population so sometimes it 

is a matter of convenience. Prevagen 

is in everyone’s neighborhood. We 

are continuing to build up our brand 

so that everyone knows that Pre-

vagen is something that can be relied 

upon and we can hopefully make 

Prevagen a household name. 

 

CEOCFO: Why should potential in-

vestors, potential partners, and users 

pay attention to Quincy Bioscience? 

Mr. Underwood: Our technology is 

unique and patented. Around the 

world, patents have been granted so 

this is a unique time to seize a tech-

nology that works very well for a mar-

ket that has seen nothing but failure in 

recent months. Most of the last com-

pounds for instance for Alzheimer’s 

have had the brakes put on them be-

cause of poor performance in clinical 

trials. We are working with something 

that has a very positive performance. 

For us, finding the right partners to go 

out and pursue this further is fantastic 

because of their larger organizations 

This protein has helped improve memory 

in human clinical trial participants. 

                                         - Mark Underwood 
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that have the sophistication to help 

get through the FDA trial process. 

That will work very well to find that 

right partner and help us meet our 

goals.  

 

CEOCFO: What should people re-

member most about Quincy Biosci-

ence? 

Mr. Underwood: We have to keep an 

eye on innovation. I think the key is 

that there is good innovation in the 

biotech space and hopefully it will 

bring more attention to those new 

ideas. We will solve some of the 

problems we have with health, or ill-

ness or disease in our country. We 

need to do all we can to support those 

smaller companies that are working 

on these ground-breaking ideas and 

get them better commercialized be-

cause we will be able ultimately help 

many more people. 
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