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Age-Specific Products for Correcting, Repairing and Reversing Signs of Aging
CEOCFO: Mr. Benarroch, what is the concept behind SimySkin?
Mr. Benarroch: The concept behind SimySkin is that it is an age specific company. We want 
it to establish itself with some kind of scientific credentials. My background and Dr. Uri 
Sagman, my partners background is the ownership of a biotech company. Over the last twelve 
years I accumulated a lot of intellectual property for research we have done vitamin B12. The 
research was done at SUNY in New York. What we did with that company, which is called 
KYTO Biopharma, which is a Florida company; we focused on developing monoclonal 
antibodies which target therapeutics for the treatment of various forms of cancers. We spent 
ten years on that company with some trials and we spent quite a bit of our own money. One 
day I sat with Dr. Sagman and I said, “Is there anything which we can do which would make us 
make some money instead of spending it? Could we do something in cosmetics?” I knew 
something about the financials of cosmetics. He said, “Yes, we could use our knowledge of 
this world to create products. All we need to find is good labs and good ingredients.” That is 
what is behind SimySkin.  

SimySkin offers age-specific advanced scientific ingredients and formulations that correct, 
repair and reverse signs of aging. Our chemists in France and in the States use the most 
advanced science for product formulation of highly effective, quality solutions that are easy to 
use.  But most importanytly, SimySkin gives consumers complexions that are not only 
picturesque, but also functioning at optimal levels of health.

CEOCFO: What have you developed today? What is the product?
Mr. Benarroch: There are a number of products in the line. In 2013, when we decided to do something based on vitamin 
B12, we decided on an anti-aging that we developed in France and then prepared an eye serum. The difference for the 
rest of the street was that we were age specific. Therefore, we started with that first serum and we presented it at a trade 
show at the end of February of last year and I said that if it is well received we will develop a line. It was indeed very well 
received, which gave us some encouragement. Therefore, since February of 2014, we now have on the market the first 
eye serum. We have two more serums; one which is for the neck and one which is for the face. Again, the serums are age 
specific. We have a number of other products which are now on the market. We have a face moisturizer, an eye cream, a 
cleanser, an exfoliating toner, a soothing toner, an exfoliating scrub, a fine scrub and a hydrating mask. Therefore, we 
have eleven products. 

CEOCFO: How do you decide how much of each ingredient and why all of these ingredients work well together? 
Mr. Benarroch: That is the lab process. We are working with a lab that is between Toulon and Saint Tropez; they are 
very bright guys and they present us with proposals. Then we do at least two or three runs with different ingredient mixes. 
Once we have agreed on the texture and what they think the affects are going to be; I say what they think, because I am 
going to go back to that; and the smell and texture then we go ahead. When I say what we think is going to work, it is 
because all of the serums go to a clinical trial. 

CEOCFO: You are in a field that is very crowded. How do you standout? How do you get attention for Simy Skin?
Mr. Benarroch: We think we manufacture validated and safe to use products. Where we try to educate the public we rely 
very heavily on science. We also do put a lot of active ingredients in our product; natural ingredients obviously. That is a 
bit of our difference. The difference is our knowledge of vitamin B12, which is very, very important. Remember that the 
reason for us to develop this product is because we believe that having a doctor like Dr Sagman on board, who is not a 
plastic surgeon, who is not a dermatologist; he is an oncologist, is because of the increase in skin cancers over the last 
twenty years. Therefore, we believe our knowledge of vitamin B12 is strong and it has benefits. Our products and our 
ingredients are independently tested. We give a great value per ML. size to a sophisticated consumer. We are quite 
generous with active ingredients. Obviously, we are in compliance with all of the testing regulations in the US, in Europe 
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and in Canada. We combine good formulation from American labs and French labs. Again, our emphasis is oncology over 
dermatology. 

CEOCFO: Do you find that the French connection is important to people?
Mr. Benarroch: I think it still is. It is firsthand experience, obviously. It was my first trade show last year and it was in 
Cannes and it was organized by an American company. Most of the buyers were international buyers and we had only 
one product which was a French product and I am French. It made a difference. Between you and I and the lamppost, I 
think American are very often as good, if not better. We have worked over the last year with two labs; one in Miami and 
one in Boca Raton and we are extremely impressed with what they have done. 

CEOCFO: What is the plan, going forward? How are you garnering interest? How are you presenting your 
products? Is there a marketing campaign involving TV, online, mobile and/or social?
Mr. Benarroch: We just started that. We focused for the last ten months on production and doing a good website. We 
hired KELZ PR to do the PR for us. Therefore, we are going to get into the social media and the blogging in the next 
month or so. Right now we are focusing on going to three trade shows in February and March in Vienna and Bologna and 
in Düsseldorf to meet with buyers. After that we will really start the marketing of the products. 

CEOCFO: What have you heard so far from your customers?
Mr. Benarroch: The few who have seen our products are very positive! Actually, today we got a review by one of the 
Truth in Aging on one of our products and they really gave an A plus.

CEOCFO: Are you funded for these next steps? Are you looking for partnerships or investments?
Mr. Benarroch: I have got to tell you; so far, I have funded the whole operation and I am certainly willing to go much 
further. However, in the next ten months I will be looking for strategic partners. I am not looking for funding, per se, but I 
am looking for people who know how to do things better than I do. My background is not cosmetics. My background is not 
selling merchandise. My background is investment banking. Therefore, I will take the company as far as I can and 
hopefully either hire someone or a partner with a group or an individual who is interested by this business. However, I am 
ready to fund all the start up and I have done it so far. 

CEOCFO: How many products do you have and what are some of the different categories?
Mr. Benarroch: We have fifteen SKUs and eleven products. We have the serums, the creams, the toners, the scrub and 
the cleanser. 

CEOCFO: Do you find that in general that people are more concerned these days, from the oncology perspective 
as well as from the beauty or the look perspective?
Mr. Benarroch: We say there is a concern and being a medical product we try to address individuals concerns. That is 
why we have some products that are targeting the eighteen to twenty five age ranges. They are very concerned about the 
aggressiveness of the environment. 

CEOCFO: What will you be doing in the next three months?
Mr. Benarroch: We will be going to those tradeshows. When I come back we are going to review how we have been 
received; maybe change a couple of things in one or two products if we have some criticism, which I expect, and address 
them. We will certainly get ready to bring to the market the next of products. That is because it is an evolving market and 
there are always new ingredients coming to the market. 

CEOCFO: Why should people pay attention to SimySkin today?
Mr. Benarroch: Because it is new. I think it is a serious product. It has natural ingredients. It is generous in terms of size, 
in terms of quality and it has a very good value in terms of price and it is pretty! I realize that it is a very competitive 
market, but everything is competitive. All you can do is try your best and bring something which can be accepted by the 
marketplace.
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