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The Most Powerful Name in Corporate News

Revolutionary New Permission Based Publishing Platform for Content
Sharing of Video, Audio, Pictures, Documents of Chat Services

CEOCFO: Mr. Kalb, the tagline on your site is “Leading provider of permission 
based publishing.” How does StoryCloud get that position as the leading 
provider?
Mr. Kalb: We think that it is a new category, which is why we gave it that tagline. We are 
a startup, so we are a small company, with about 15 employees. However, we think that 
there is a new category for content publishing that addresses how organization, brands 
and entities control their content and then deliver it to their audiences. Today if you have 
content for media such as pictures, video, audio or documents, and you are trying to 
deliver it to an audience over the net, you have effectively lost control over it. Meaning, if 
you are using Google, Instagram, Facebook or Twitter, that content winds up being 
controlled by someone else. Therefore, what we thought was important was that if we 
could hand control of that content back to either its creator or owner. That is exactly 
what we are trying to do with StoryCloud. We have taken the ability to publish different 
types of media, whether it is video, audio, documents or even chat services, and told the 
content publisher they can now control to a very large degree who sees that content, 
where, when, for how long and on any given device. We use the phrase, “Leading 
provider of permission based publishing”, because we think that it is a new and novel 
way to approach how content gets delivered to an audience.

CEOCFO: What are the nuts and bolts of the technology. How do you provide the 
service?

Mr. Kalb: It is important to start with what are the core components of the platform. It is a content publishing platform that 
supports audio, video, documents and chat services. Then underpinning that platform is this notion of permissions, 
meaning that you can take any element of the content, then determine who sees it, when, where, for how long and on any 
given device. We also have security and encryption, eCommerce, analytics and social networking. Therefore, we have 
incorporated all five of those elements into this platform, empowering the publisher to have greater control of who is 
seeing their information.

CEOCFO: Where are you in the process?
Mr. Kalb: We funded back in March of 2014 and we have spent the past year and half building the platform, writing about 
11 patents. We are just starting to get engaged with a half dozen very large publishing companies, although I am not at 
liberty to tell you their names at this point. Hopefully, within the next 30 to 60 days we will be doing some very large 
announcements about publishers and large corporations who are on the platform.

CEOCFO: How has the concept changed since you started?
Mr. Kalb: That is a great question. We started with an idea, which was to give people control over their content, because 
if you are using the net today you do not have control over emails or documents. We also had another fundamental idea, 
which was to a very large degree audiences live on Facebook, Google, Twitter, Instagram and other large social 
networks. The numbers, such as on Facebook are stratospheric, meaning that over 1 billion people spend many hours a 
day looking at Facebook. We thought that was a fundamental problem for corporations, brands, organizations, media 
companies and publishers, in that they have to go someplace else to get and engage with their audience. Therefore, we 
thought that if we had a content publishing platform that would empower the brand to not only control the content, but to 
help drive the audience back to the brand, at least for some period of time, it would give them greater engagement, a 
better return on investment. In addition, it would really help the brand to deliver their products and services. What has 
changed along the way is exactly how we were productizing those ideas, meaning finding the best way to reach the 
market with the products that we have and we went through a couple of iterations of trying to take that technology and 
present it one way as opposed to another. However, at the end of the day we kind of standardized on this notion of video 
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services and audio service, document service and a chat service. We can combine them in different ways, but is seems 
like that is the easiest way for people to understand what we are doing.

CEOCFO: Have people been looking for a different way? What has been the reception, pushback and concerns of 
potential users?
Mr. Kalb: So far we have had very good luck, in that we have reached out to about a half dozen major media publishers 
and they have all said yes in the first meeting. We think that we have hit a sweet spot with what we are doing. We will be 
finalizing products for them and rolling them out at the end of Q4 this year. We are very optimistic that we have hit a really 
resonant note, with content publishers who think that there is a better way to engage with audiences, control content and 
monetize it, than what they are doing now.

CEOCFO: How are you addressing security? 
Mr. Kalb: Security and or encryption, and this whole notion of how you are empower content providers and their 
audiences to feel safe consuming it is always important. Therefore, we have standard security sets, such as AES256, 
which is a mechanism by which we are using encryption keys to lock things up when customers want us to provide it. We 
work with our pending customers right now to make sure that we are delivering what they want.

CEOCFO: There are changes in technology almost daily. How do you stay ahead?
Mr. Kalb: If you want a slow paced business, you could go into the textile business. In building cloud based software 
products, we are at the tip of the arrow in terms of a dynamic environment. We are all active readers; we try and stay 
current with all of the companies in our space. We try and have some degree of foresight as to what is going to happen 
over the next 12 to 36 months, and I think that vision of being able to understand what we think the future will be is really 
important to building a product that hits the market at the right time, with the right audience. It is a part of what all good 
startup companies have. I refer to that as pattern recognition, meaning that you can see patterns in the industry, or 
patterns in technology and see what is missing in the picture and then go out and build it accordingly.

CEOCFO: What have you learned in previous experiences that helps you recognize what to do or what not to do 
as you are developing a new company, service or product?
Mr. Kalb: You can never be good enough listener. I have been a CEO for what seem like my whole adult life. Early on I 
tried to answer every question, but later on I realized that sometimes it is a good idea to be quiet and listen. I could go into 
things like building teams and raising money, but on a personal note, as I’ve gotten older I have become a better listener, 
which leads to being a better CEO.

CEOCFO: What pay attention to StoryCloud today?
Mr. Kalb: We have a tremendous story to tell and an incredible platform. I have been doing this for 20 years, and this is 
the biggest brushstroke with which I have ever painted. What we are telling individuals, organizations, corporations and 
brands is that you control that document, the file, audio, the picture, the TV, the video, in a way that you have never been 
able to do so before. You do not have to give up all of your rights, and all of your revenue opportunities and all of your 
audience opportunities to a big social network, when you can actually control that content and help to drive the social 
network back to your brand. We think that is just an incredible story, and so far the hand full of people that we have 
spoken to agree. We are hoping in the next 3 to 6 months to announce some huge design wins with a great number of 
companies, and we believe that we can make a real difference. We do not think that people have to give away everything 
that they create in the world. We believe that they can hold onto it, whether it is a poem, song or document, and then see 
it come to its rightful destiny in the scope of the internet. We think that is a very good way to change the world, as we 
know it. This is a great technology and we have great engineers, investors and senior executives that we have worked 
with before so we are really excited about doing it.

For more information visit: www.storycloud.co
Contact: Michael Tracy, VP Business Development  858-369-0530  Michael@storycloud.co

“We thought that was a fundamental problem for corporations, brands, organizations, media companies and publishers, in that they 
have to go someplace else to get and engage with their audience. Therefore, we thought that if we had a content publishing platform 
that would empower the brand to not only control the content, but to help drive the audience back to the brand.” - Ken Kalb


