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Social Media Personal Assistant

CEOCFO: Ms. Washington, what is the concept for KeepUp?
Ms. Washington: KeepUp is a social media personal assistant. It tracks six different 
sites for twelve different life events that are happening in your friends’ and family’s lives. 
Everything from weddings to new jobs to moving to a new city, our app puts it all in one 
feed and then sends you a notification about it. It essentially makes sure that you can 
cut through the clutter of social media and not miss out on the important moments 
happening in your friends’ and family’s lives.

CEOCFO: How would someone set up the app for their own use?
Ms. Washington: We just launched in beta in Apple’s iTunes app store, so we are 
brand new. We launched about a month and a half ago. In order to get it, you just 
download it from the app store. It is free. Once downloaded, you go in and sign up with 
Facebook and then any other site that you want to connect. We track six different sites: 
Facebook, Twitter, Tumblr, LinkedIn, Google+ and Instagram. You can choose any site 
you want, then you are able to choose which friends on those sites that you want to 
track. If you do not want to follow that annoying co-worker, you can turn off that person 
off. You can pick the people you really want to see updates from and then you are able 
to track any of the twelve events that we look up, everything from anniversaries, new 
births, new pets, etc. You are able to customize what you want but it is all automated.

CEOCFO: What are the challenges on keeping up on your own and why do we need KeepUp?
Ms. Washington: Social media has really become overwhelming for the average user. There are hundreds of social 
media sites and most people are on at least three sites or more. Most people have 150 friends on each of those platforms 
and you are trying to track everything from them. You are reading everything from what they eat for breakfast to looking at 
pet videos they just posted and it becomes overwhelming to the point where about 60% of people leave social media for 
one reason or another, but they end up coming back because there is value there in seeing what your friends are doing. 
Most people join because they want to celebrate and track the big important events that are happening in their friends’ 
and family’s lives. Up until now, there really has not been a solution in between. It is either you are on them and sort of 
read through everything and get frustrated and overwhelmed, or you are completely off and you miss out on things. We 
have become a solution in the middle that lets you track events automatically, sends you notifications as soon as things 
are happening and creates a more productive and efficient tool to manage your social media life.

CEOCFO: Has something similar been tried?
Ms. Washington: There are similar products out there for small businesses. With tools like HootSuite you are able to 
manage your business account. They are not made for the everyday user and nobody has really gone into this consumer 
realm before because it is pretty complicated. You have to go through the backend APIs and get a lot of different 
approvals. We had to build out a proprietary algorithm in order to track these events. It is pretty prohibitive to do this on 
the level that we want to do for users, but I think it is perfect time. Businesses have been doing this for years and they had 
the tools to track their social media. Now I think consumers are at the same level and they have just as many followers, so 
it is time to help the user out as well.

CEOCFO: For some of the lesser obvious events, how do you make sure people are getting everything?
Ms. Washington: Our algorithm is evolving and growing every day. Right now we have 25,000 keywords that we track for 
twelve different events. It is not only looking at words like “wedding,” but it is tracking all of the conversations around it. 
We are making sure that it is working with what your friends are saying as well as how the normal person talks about 
these things. It is constantly changing and evolving and is something we are really proud of. It is the core part of our 
business.
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CEOCFO: What are some of the other ancillary services that are part of your offering?
Ms. Washington: We send notifications as soon as we pick up that an event has happened. You can then go into the 
event feed and send a text message directly to that person or go to the original post and post on the social media site. 
Our next version that is coming out will have an option to send cards and gifts as well. If you get a post that it is 
someone’s birthday, you can shoot them out a card or flowers and we’re partnering with different affiliates in order to do 
that.

CEOCFO: What surprised you so far?
Ms. Washington: I think what surprised me is how wide spread this issue is, so when we go and talk to our customers 
face to face, particularly before we launched, they said to ‘please come out with this as soon as possible’ because this is 
something they deal with on a daily basis. It is not that most people do not see the value in social media; it is that they are 
literally overwhelmed. Our product is for people who are over 25. They are established in their careers, generally pretty 
busy and they want to keep in touch with their friends and family but they just feel like they do not have a choice and can 
either do one or the other, so just seeing how much people are actually interested in the product has been great.

CEOCFO: You have received a great deal of attention from 43North and recently Techweek Chicago. What has 
been most meaningful? Does the fact that two black women have come up with this concept attract attention?
Ms. Washington: Winning the 43North Business Idea Competition was game changing for us. We were at the very 
beginning of building this out. We had a minimum viable product and we were looking for more funding. It was the first 
competition we did. It was one of those things where the problem is so widespread and resonates with people. That 
allowed us to propel our business forward. We were able to hire a team- we are now at a team of seven. We have gotten 
our beta product out. We are really hitting the ground running with this product. As far as being black women in tech, we 
know there are a limited number of us in the high tech community and pretty much every move we make is going to have 
an impact and hopefully open the door for someone behind us. For us, we want to make sure we are successful. I think 
there is a great deal of pressure in order to make sure that this product does well so that anyone who comes up behind us 
is able to also reap the benefits of some of that overflow.

CEOCFO: Are you looking for additional funding?
Ms. Washington: We won $250,000 through the 43North competition. We do have that as funding and we are going out 
to look for more funding right now.

CEOCFO: What do you see as your biggest challenges? How do you continue to get traction?
Ms. Washington: I think the biggest challenge for every consumer product is cutting through the clutter and making sure 
that you are leading enough people to your product over something else. There are so many different ways that a 
consumer’s attention could go, so making sure that they see yours and they are getting the right message. For us, we are 
really lucky that we have such a great team. My co-founder, Angel Davis, our CMO who has ten years of experience in 
marketing, has done consumer marketing before and it is one of our strengths. That is something we are able to push 
forward in a way that many apps are not. I can say that they sort of look at it as an afterthought whereas we really built in 
the marketing at the very beginning of our business plan. We knew it would be tough and we want to make sure that we 
can accomplish it. You are always fighting for that space in a consumer’s mind, so that is the biggest challenge.

CEOCFO: Are there events that you might like to add in the future? Did you decide on twelve because that was a 
manageable number or were there twelve that seemed most meaningful?
Ms. Washington: The twelve that we have are the ones that are most meaningful and it was based on research, but we 
are definitely open to changing that. A big part of our beta is for people to download it and send us feedback. That is what 
we are really asking from users right now. We want you to try it out, tell us what you think, and from that, we will make 
changes to it. We want to be very consumer focused and driven. That direct line of feedback which comes straight to 
Angel and I will really get integrated into the future of KeepUp.

CEOCFO: What gave you the confidence?
Mr. Washington: I think it was the time that we have spent in our career. I always wanted to be an entrepreneur. I have 
dreamt of owning my own business since I was eleven years old. When I was eleven, I opened a tomato stand and sold 
tomatoes that I got from my neighbor’s back yard. I sold them to everyone in the neighborhood and then from that point, I 
was hooked. Everything that I have been doing in my career has been leading me up to this, everything from jumping in 

“We are coming at the right time with the right team and the right product.”- Lauren Washington
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on social media early on in my career at InStyle and TV Guide Magazine, to getting my MBA at Northwestern to heading 
up a social media data analytics team in the last couple of years. For me, it has always been leading to something, but I 
did not realize it would be this app. It all prepared me for this and then also having the great team that I do with Angel as 
our CMO and Andrew Rennie as our CTO who joined us back in December, has given us the confidence and 
accountability that we need as an organization to move forward.

CEOCFO: Why pay attention to KeepUp?
Ms. Washington: KeepUp is creating a new market. There is nothing out there like this and because there is a very high 
barrier to entry, it is really difficult to get the approval from all the APIs, it is difficult to make an algorithm that mimics the 
way that people speak and therefore, there is really nobody out there who has done this before. We have the right team, 
the right backing and resources in order to get this done and it is the right time to do it. People are overwhelmed and 
ready to move forward and take power back from social media. We are coming at the right time with the right team and 
the right product.

Interview conducted by: Lynn Fosse, Senior Editor, CEOCFO Magazine
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For more information visit:
www.keepupapp.com

Contact:
Lauren Washington

talktous@keepupapp.com
334-5KEEPUP

http://www.keepupapp.com/

