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BIO: 

Mr. Abai brings 28 years of experi-

ence through which he has founded, 

led, merged and spearheaded struc-

tural reform to enhance the profitabil-

ity and competitiveness of technol-

ogy-based organizations. Prior to tak-

ing the lead role at MobileBits, Majid 

was the CEO of Pringo Inc. He serves 

MobileBits Chief Executive Officer. 

 

Company Profile: 

MobileBits Holdings Corp. is a global 

technology company that provides 

premium end-to-end solutions that 

enable any enterprise to manage its 

entire digital presence from a single 

platform. Through its Pringo product, 

MobileBits delivers social, search, 

rich media, commerce and targeted 

advertising solutions to any device. 

 

Interview conducted by: 

Lynn Fosse, Senior Editor 

CEOCFO Magazine 

 

CEOCFO: Mr. Abai, you have a long 

history in the industry and in technol-

ogy in general; what is special about 

MobileBits? 

Mr. Abai: The interesting aspect of 

MobileBits is about foreseeing the 

new technologies that are coming 

along, with change of the usage along 

the lines of mobile phones and tab-

lets. Our idea and vision is to be able 

to provide products that would help 

our clients utilize all platforms seam-

lessly and would not have to worry 

about delivering their content on one 

or all of those platforms. So the prod-

ucts that are going to be released by 

the company would be really focused 

on the ability for the client to handle 

end-to-end, without having to worry 

about hosting it, the type of technolo-

gies that are going to come along, or 

other aspects of technology manage-

ment, which is not necessarily their 

fault. 

 

CEOCFO: Are there any products 

today that fulfill that goal? 

Mr. Abai: Pringo platform currently 

has the ability to deliver seamless 

content to all different levels of plat-

forms. Therefore, a user of our Pringo 

platform would be able to host the 

content and decide whether that is 

web-only content or it would be able 

to pass along on an iPhone or an 

iPad. 

CEOCFO: What is it about the Pringo 

technology that allows you to do this? 

Mr. Abai: Pringo technology is a pro-

prietary platform that is developed in 

an open architecture model, which 

allows the utilization of our content 

management system and the ability of 

our user management system to be 

able to match the content to a particu-

lar user and decide what platform it 

should be displayed on. As an exam-

ple, our users could decide that this is 

a particular piece of content, or as 

premium content, it should only be 

available to premium users and it 

should be available on web, mobile, 

and iPad, because that is what the 

user has subscribed to. 

 

CEOCFO: Where is Pringo today? 

Mr. Abai: Pringo has been opera-

tional since 2006. I actually was CEO 

of Pringo and upon the merger, I took 

over the same role on MobileBits. 

Pringo product has been operational 

since 2007. We have global clients 

such as Comcast, Scripps and Square 

Enix that have been part of our com-

pany for a long time. We also have 

several start-up organizations that 

would deliver fantastic content and 

collaboration ability to their clients. 

 

CEOCFO: Will your longer- term 

Pringo clients be taking advantage of 

everything that MobileBits offers to-

gether with Pringo? 

Mr. Abai: Yes. One of the reasons for 

the merger was exactly because of 

what we were hearing from the mar-

ketplace. It was that clients really did 

not want to spend time worrying about 

managing various levels of platforms, 

and they did not want to be in that 

part of the business, because they are 

really in the content development 



business, and/or a specific type of 

business that they need to deliver that 

kind of content to their clients. They 

really do not want to manage the end-

to-end aspect of it, so it has been very 

welcome news to our clients and the 

rest of the marketplace; the ability to 

provide that level of the support. 

 

CEOCFO: How do you reach new 

customers? 

Mr. Abai: We have different methods 

of reaching new customers. We have 

always been thought-leaders in our 

area, so our previous method of 

reaching out to customers was word 

of mouth, writing about the technol-

ogy, and having the ability to really 

foresee what will take place in the 

future. Our new models are going to 

be really by utilizing various 

marketing methods including 

public relations, shows and 

conferences, and by reach-

ing out to the marketing de-

partments who want to de-

liver that type of a product to 

their clients. 

 

CEOCFO: It seems that eve-

ryday there is something 

new on the technology hori-

zon, how do you keep your 

finger on the pulse? 

Mr. Abai: We are lucky to 

have a CTO who is also the 

founder of Pringo. Harvard 

Young is out there and does a con-

tinuous amount of research. He real-

izes and foresees the advances in the 

technologies, especially our digital 

media technology, way before it hap-

pens. Also in our marketing and sales 

department, we have a wonderful 

team who are continuously research-

ing the market for the new and up-

coming things. They are keeping their 

ears to the ground as to what the con-

sumers want and the new patterns 

that are emerging. 

 

CEOCFO: Are there specific indus-

tries of interest for MobileBits? 

Mr. Abai: So far, our focus has been 

a lot on entertainment and sports. We 

are seeing ourselves moving into dif-

ferent industries such as finance, 

healthcare, and somewhat education. 

It might also be focused on other dif-

ferent types of industries that would 

be able to take advantage of that. 

 

CEOCFO: Where is the marketplace 

of the world in general in understand-

ing digital content and the need to be 

available everywhere? 

Mr. Abai: The marketplace is chang-

ing and it is changing very heavily 

and quickly. Some companies are 

more agile and some companies are 

not, but it seems everybody is now 

starting to realize that mobile plat-

forms either on the phone or on the 

tablet, the usage will be tremendously 

on the rise. We are seeing great re-

ports coming out from a variety of 

sources that are indicating how the 

usage is going up by adults and 

younger generation. You are seeing 

numbers coming out by various or-

ganizations about where the market 

would be by the value of transactions 

globally that are going to be placed on 

mobile platforms. Therefore, compa-

nies are seeing the trends and they 

are realizing that the consumers really 

want to be able to consume the con-

tent on a variety of platforms. They 

are not purely restricted anymore onto 

a website. In addition, a lot of the con-

tent could soon become one, traveling 

on smaller screen and on mobile plat-

forms. They are starting to get that, so 

we are really positioned very well to 

take advantage of the market. 

 

CEOCFO: Why do you think people 

are willing to accept the small size of 

a mobile screen? 

Mr. Abai: Number one is conven-

ience. Number two, although the 

screen itself has its limits, but that is 

why the tablets are becoming more 

useful in the process. Smart-phones 

are showing the limits, but the tablets 

provide you the ability to travel lighter 

with a smaller screen, yet maximize 

your usage of a mobile platform. 

Therefore, there are some things that 

are fantastic on a smartphone and 

there are some things that are great 

on a tablet, but the key here is not 

about which one to use. It is from a 

vendor standpoint, from a corporate 

standpoint that delivers the content, it 

should really provide choices to the 

audience to be able to utilize what-

ever it is that they like. 

 

CEOCFO: What is the financial pic-

ture like for MobileBits Holdings to-

day? 

Mr. Abai: Today we have 

revenue And we expect the 

forecast to be very sunny for 

2012 and the numbers to go 

high from here on. This is 

because of the products and 

services that we are intro-

ducing to the market in 2012 

and beyond. 

 

CEOCFO: Can you tell me 

what you will be introduc-

ing? 

Mr. Abai: We will provide 

abilities to our clients to 

reach their consumers very 

easily and simply by utilizing 

our platform. They just will not have 

to worry about technology anymore. 

 

CEOCFO: In closing, why should po-

tential investors pay attention to Mo-

bileBits today? 

Mr. Abai: It is very simple; we sim-

plify life for our clients. We provide 

them a platform that enables them to 

deliver the content including social 

capabilities, purchase capabilities, 

transactions and targeted ad network, 

right from the same platform without 

having to make a huge investment on 

technology or management of that 

technology. It is all provided in one 

sophisticated system. Your investors 

would be able to see a tremendous 

return on their investment hopefully, 

based on the numbers that we will 

generate. 

 

Pringo technology is a proprietary platform 

that is developed in an open architecture 

model, which allows the utilization of our con-

tent management system and the ability of our 

user management system to be able to match 

the content to a particular user and decide 

what platform it should be displayed on. As an 

example, our users could decide that this is a 

particular piece of content, or as premium con-

tent, it should only be available to premium us-

ers and it should be available on web, mobile, 

and iPad, because that is what the user has 

subscribed to. - Majid Abai 


