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BIO:  
Hassan Bawab is the Founder and 
CEO of Magic Logix, an interactive 
digital marketing agency in Dallas, TX. 
Magic Logix combines dynamic web-
site development, professional web-
site design, & SEO and integrated 
online marketing to drive new leads 
with high conversion. He is committed 
to high standards in every aspect of 
his business and actively leads his 
team of professional developers, de-
signers, and online marketers. Key to 
their success is Hassan's emphasis 
on clear, open communication among 
employees and with clients. Hassan 

believes that the best CEO is also the 
best listener. 
 
Upon his move from Lebanon to the 
United States, Hassan enrolled in the 
University of North Texas where he 
earned his B.S. in Computer Science, 
Technical Writing & Mathematics from 
the UNT College of Engineering. Has-
san furthered his education through 
Southern Methodist University's grad-
uate program and received his Grad-
uate Marketing Certification in March 
2011. Previous to Magic Logix, Has-
san was the former Sr. Technical 
Analystand Engineer for FedEx, 
where he managed the professional 
services while maintaining 
www.fedexkinkos.com. In addition to 
his collegiate credentials, Hassan has 
also obtained several certifications in 
HTML, CSS, PHP, ASP, JavaScript, 
Google, Microsoft, and Web Stan-
dards. 
 
Hassan is deeply entrenched in the 
digital marketing industry, enabling 
him to be an early adopter of the lat-
est trends in the field. These activities 
have positioned him as a trusted re-
source and allowed him to publish 
several articles that have become in-
dustry dogmas. Hassan feels it is im-
portant to be generous both of his 
knowledge and his time. He often 
spends his free time mentoring Top 
1000 Fortune businesses, as well as 
speaking at various community events 
and national conferences. Hassan 
has also been honored as a guest 
lecturer at The University of North 
Texas, The University of Texas – Dal-
las, and Southern Methodist Universi-
ty. Hassan is also a member of IABC, 
TIE and Metroplex Technology Busi-
ness Council. 
 

About MagicLogix: 
MagicLogix is a leading global 
integrated marketing agency that 
drives client business growth by 
merging creativity, technology and 
online marketing. Through proprietary 
client intake, workflow and project 
management processes, Magic Logix 
consistently yields top quality results, 
client satisfaction and long-term 
relationships. Through continual 
discovery of new industry best 
practices and partnerships with 
industry leaders, Magic Logix delivers 
world class business expansion 
solutions to mid-sized to Fortune 500 
companies and government agencies. 
 

Interview conducted by: 
Lynn Fosse, Senior Editor 

CEOCFO Magazine 
 
CEOCFO: Mr. Bawab, what is the 
concept behind MagicLogix? 
Mr. Bawab: We are an integrated 
marketing agency. We believe in 
intersection of creativity, technology 
and digital marketing. Therefore, we 
build custom solutions for our end 
users. 
 
CEOCFO: Would you give us an 
example of a fairly common solution 
that you work with and perhaps 
something a bit more out of the box? 
Mr. Bawab: Typically, when a 
company comes to us they need to 
revamp their site, so we revamp it; we 
build custom innovative design and 
make it responsive. They want to add 
customer features to the front end and 
then custom features to the back end 
and they want to integrate with their 
internals systems, such as their ERP 
and CRM. Therefore, we do all the 
custom web integration no matter 
what solution they currently have and 



2 
 

what infrastructure they have. After 
that we will take it from there. We 
continue ongoing maintenance and 
support to their marketing needs. We 
do integrated marketing with their 
internal team. That is the combination 
of design, technology and marketing. 
 
CEOCFO: Are there particular types 
of companies, verticals and sizes of 
business of focus at MagicLogix? 
Mr. Bawab: Yes. We cannot work 
with the smaller sized businesses, so 
we typically go after the fifty million 
dollar companies and above. As far 
as verticals; we have higher success 
with technology companies and 
Silicon Valley. We have a lot of 
customers in the Silicon Valley area 
even though we are in Dallas, Texas. I 
would like to point out that every 
customer came to us through referral 
and not through outbound effort. We 
never reached out as an outbound 
effort to any customer. 
 
CEOCFO: If you are dealing with 
Silicon Valley customers, clearly 
you must be doing something 
different than others. What do you 
understand about the process that 
perhaps others do not? 
Mr. Bawab: We are passionate 
about the latest trends in technology. 
It is extremely important that you have 
to be ahead of every one else. That is 
why we build custom innovative 
solutions for each client that meets 
their target audience and integrated 
with their brand messages. That is 
number one. Our main goal is to 
basically meet the client’s message 
and reach their target audience. 
Number two is how we can do it 
innovatively, how we can be different 
from the others. That is our second 
concept. Number three is whenever 
we are doing it, are we having fun or 
not. If we are having fun then we are 
in good shape. If we are not having 
fun as a team then we are not 
satisfied with the product. 
 
CEOCFO: When you are designing 
websites how do you make sure that 
you are not re-using ideas so that you 
do not wind up with cookie-cutter 
sites? How do you keep each one 
fresh? 

Mr. Bawab: Each site is different 
based on what business you are in, 
who is your target audience, what you 
are trying to do and achieve from the 
site, what your objectives are, who 
your competition is and so on. 
MagicLogix believes that good design 
starts by discovering what motivates 
the client audience. It is important to 
understand what their goals and 
behaviors are in order to develop a 
successful design. In our experience, 
it is best to work alongside the 
company leadership in order to gain 
knowledge and possible undiscovered 
business opportunities. This 
information in addition to reviewing 
company research, technology, and 
design allows our team to develop a 
new direction for connecting you with 
clients based on their goals and 
needs. In addition, it delivers the 
background we need to build 
engaging and proprietary new design 
direction in the marketplace. 

 
CEOCFO: Do most customers take 
advantage of the full range of your 
services? 
Mr. Bawab: Yes. It is the integrated 
solution that makes it different from 
the others, because as a company 
you do not have to deal with different 
agencies to achieve your goals and of 
course, in timely and budget 
conscious manner. Therefore, that is 
extremely important. 
 
CEOCFO: When did you found the 
company? 
Mr. Bawab: December 20, 2004. 
 
CEOCFO: What surprised you as the 
company has grown and as the 
industry has changed? 
Mr. Bawab: We have had all kinds of 
surprises along this journey, 
especially whenever we deal with 
different types of sales structures. 
However, one of the most important 
things is the passion that drives us to 
continue. That is the whole idea 

behind what we are doing. We enjoy 
what we are doing. However, we have 
had to deal with different situations. 
We have had different ex-employees 
trying to affect our business, from the 
competition. Different countries also 
affect our business. Mostly, what I 
think is surprising about this whole 
journey is having ex-employees 
starting businesses like ours. 
 
CEOCFO: When you assess new 
technologies or new channels of 
advertising how do you know what to 
pay a lot of attention to and what 
might go by the wayside? 
Mr. Bawab: There are certain 
websites, blogs and magazines that I 
keep up with on a daily basis such as 
mashable.com and 
smashingmagazine.com and on 
Twitter and other social media 
channels. We review these changes 
on the daily basis and we check how 
big companies have started 

implementing them. We also rely 
on our communication with the top 
companies in Silicon Valley, as I 
mentioned we have a lot of clients 
from that area. And as you are 
aware, most innovation starts 
from Silicon Valley. So we have 
the luxury to be the first knowing 

these companies and implementing 
them on our clients websites. 
Nowadays, mobile devices and 
tablets are always changing and 
getting better. These new devices 
affect our domain tremendously as we 
need to make sure that our clients 
websites are adapting to these 
devices and are working well. In 
addition to devices and tablets, 
another ongoing changes happening 
in our domain, are new browsers 
versions like Safari, Chrome, FireFox, 
IE, etc… These changes are tied to 
the changes in the programming 
languages especially HTML, CSS and 
Javascripts which are a must when it 
comes to developing any website. 
Finally, the algorithms and features in 
social media channels are changing 
on daily basis such as Google, 
Facebook, Twitter, LinkedIn, Instgram, 
etc… Our job is to educate our team 
about these changes first then 
transfer this new knowledge to our 
customers. Of course, it may affect 
our marketing strategy as well. 

“MagicLogix is a leading global 
integrated marketing agency that 
drives client business growth by 
merging creativity, technology and 
online marketing.”- Hassan Bawab 
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Therefore, we look at the things that 
are happening around us and how it 
correlates to what we are doing first 
and if we need to make a change or 
not. We have development servers or 
sandbox server that we test these 
newly added changes on them before 
we implement on their production 
channels. Sometimes, we have to wait 
until we see a stable version of the 
latest release before we hurry up and 
implement these changes on our 
clients’ sites. 
 
CEOCFO: How is business these 
days? 
Mr. Bawab: Business is good! We 
have many exciting products coming 
on. We have been investing into 
building our own proprietary products. 
We are hoping to launch them by the 
end of the year with the launch of our 
new website for magiclogix.com. It is 
good! 
 
CEOCFO: Would you tell us at all 
about the new products? 
Mr. Bawab: Yes. We have created an 
integration plug in to integrate one of 
the top two systems in marketing 
automation and web development. 
One is Marketo, which is one of the 
top two marketing automation 
companies in the world. The other 
one is Joomla, which is among the top 
three management systems in the 
world. Usually, whenever you want to 
integrate these two systems it takes a 
lot or time and a lot or resources and 
effort to do the integration and build 
forms that can sync data between 
these two systems. Therefore, we 
have built a custom plugin that allows 
you to do all of the integration and 

build forms on the fly. It takes only 
thirty minutes to install it and that is it. 
In the past, it costs five thousand 
dollars to ten thousand dollars 
minimum and at least a couple of 
weeks to do this integration. That is 
one. The other one that we are doing 
is a unique product that does not exist 
right now. It is basically a life changer. 
Companies conduct meetings almost 
on a daily basis, especially if they 
have different departments. Right 
now, there is basically no product that 
helps whoever is documenting the 
minutes of the meetings. With 
MinitMeet you can easily plan 
meetings, invite attendees, record 
discussions, publish and distribute 
professionally formatted minutes… in 
minutes. 
 
CEOCFO: You have a lot on your 
plate! 
Mr. Bawab: Yes. The last one that we 
are doing is mobile app. We are doing 
one where it helps in managing 
appliances for homes/small 
businesses. The targeted audience is 
home users/small businesses. With 
the help of this application, the users 
can generate service request for a 
specific appliance, can view a list of 
service vendors against whom a 
service can be requested. The user 
can search for a specific service 
vendor by entering the zip 
code/city/his current location. 
Separate calling functionality is 
provided in case the user wants to call 
the vendor first and put the service 
request next. The users can also 
personalize the application by going 
through a list of available products 
and adding the products to their 
profile. When adding a particular 

product, the users can click a picture 
of the appliance and link it with the 
added product including its warranty 
details, date purchased etc. 
Collaboration can be done in between 
the users i.e., added appliances can 
be collaborated with single or multiple 
users. When a particular service is 
nearing date, notifications are sent to 
the user. Finally, personalized access 
is provided to the user, so that he can 
log in to the application with his 
credentials restricting unauthorized 
access. 
 
CEOCFO: Why pay attention to Ma-
gicLogix? 
Mr. Bawab: Simply because we are 
the only company has partnerships 
with the top three systems in content 
management systems, eCommerce 
systems and marketing automations. 
These are Drupal, Magento and Mar-
keto. Therefore, you will find no other 
company like us that has these part-
nerships and skill sets in house. We 
do not outsource anything. It is in 
house. We are a full interactive and 
integrated agency. Once we do any 
solution it is all completely integrated. 
Once companies are working with us, 
they know that we are saving them 
time. They know that we are thinking 
about the end results and the market-
ing, especially that right now most 
digital marketing are integrated within 
the site itself. We are the providing 
drive that is behind it. Companies do 
not have to work with several vendors 
in order to get their marketing and 
development fulfilled. We save them 
time and money and most important 
the output is consistent. 
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