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Company Profile: 

Puration, Inc. is a Nevada Corpora-

tion that designs, develops, manufac-

tures and distributes a number of wa-

ter purification products. The Com-

pany’s Flagship product, the “Sport” 

Water Filter Bottle, provides consum-

ers with great-tasting drinking water 

on-the-go from ordinary tap water 

from any faucet or water fountain.  

 

Puration’s mission is to provide a 

more economical and environment-

friendly alternative to bottled water. 

Our Filter 2GO water bottles provide 

all the water you can drink for a year 

at a cost of around $25 in replace-

ment filters, compared to as much as 

$2,500 per year for a similar amount 

of bottled water.  In addition, each 

Filter 2GO bottle saves as many as 

2,500 disposable water bottles per 

year from our landfills and oceans. 

 

Interview conducted by: 

Lynn Fosse, Senior Editor 

CEOCFO Magazine 

 

CEOCFO: Mr. Harris, what is the fo-

cus at Puration? 

Mr. Harris: Puration is a water purifi-

cation company. That is where the 

name came from. We have been in 

business for almost a year now. How-

ever, the management team has been 

in the water purification and filtration 

business for a number of years. 

Therefore, we have quite a bit of ex-

perience in water purification. Pura-

tion is actually a re-launch of some 

product lines that we had worked on 

in previous environments. Our pri-

mary product line and goal is personal 

water purification products, as op-

posed to large-scale municipal water 

plants, or large-scale filtration and 

purification projects, reverse osmosis 

systems and so forth. We focus more 

on personal and small-scale water 

filtration devices such as the water-

filter bottles, which are designed to 

filter water as you drink it. We also 

have pitchers, faucet mounted, 

shower mounted systems that filter 

water, as well as some other product 

lines that we are looking at like air to 

water generators. These are ma-

chines that actually condense water 

out of the air and filter it and purify it 

for drinking, which is a new concept. 

 

CEOCFO: Why did you decide to 

work on the personal side of water 

purification? 

Mr. Harris: There is a lot of focus on 

large scale water treatment purifica-

tion and those companies tend to be 

me more like construction companies 

that build large projects, big water 

tanks and processes and that is really 

not our interest. It is a long-term envi-

ronment that when you start a project 

you cannot actually benefit anyone for 

actually a number of years, before 

you actually get any clean water into 

anybody’s hands. We have a more 

immediate approach and primarily our 

main concern with our flagship prod-

uct is a water filter bottle that is de-

signed to make water taste better and 

smell better. It is more cosmetic and 

the goal of our product is to get peo-

ple back to the tap drinking tap water 

instead of drinking bottled water. The 

bottled water industry has been under 

attack for the last few years, because 

of its rapid growth. Therefore, there 

are all of these plastic water bottles 

and disposable bottles that end up in 

our landfills, lakes, and oceans. It is a 

mounting problem. Our flagship prod-

uct, the “Sport” Water Filter Bottle, is 

designed to address that issue, by 

giving people the option of filtering 

their own water as they drink it. You 

have a bottle with a built-in filter so 

that you fill it up at any water fountain, 

faucet or tap wherever you happen to 

be and you get good tasting water 

equivalent to bottled water taste, with-

out the expense and the hassle of 

buying bottled water and carrying it 

around. 

 

CEOCFO: What is the competitive 

landscape? 

Mr. Harris:. As a matter of fact, these 

water filter bottles have been around 

since the mid-1990’s, but they have 

never caught on. There is one thing 

the bottled water industry has done 

for us. It has acclimated people into 

the idea of paying dollars a gallon for 

water to drink. With the coming and 

ever increasing water shortages, we 

think that water is going to be a huge 

industry and that is why we decided to 

go into it. We think that water purifica-

tion and filtration, providing good tast-

ing water for people to drink as an 

alternative to bottled water is going to 

be huge in the future. We feel like our 

major competitor is not anyone else 

who is making similar products, water 

bottles with filtered water. Our major 

competitor is the bottled water indus-

try and our goal is to reduce the num-

ber of plastic bottles in our landfills as 

well as reduce the waste in petroleum 
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used, carbon dioxide released into the 

atmosphere, and all of the cost of cre-

ating disposable plastic water bottles. 

We consider that our major competi-

tor. There are also a number of com-

petitors that actually make some kind 

of similar product that filters water on 

a personal level. 

 

CEOCFO: What sets Filter 2GO 

apart? 

Mr. Harris: We closely worked with 

our design and engineering guys that 

are experts in water filtration. What 

we believe sets our products apart is 

our filter, and the ability of our filter to 

create better tasting water to be more 

effective, with a better flow rate than 

other filters on the market. If you look 

at some of the competitive products, 

they are in mass merchandising and 

selling large number of bottles. If you 

compare our bottles to 

theirs, you will see that their 

filters are smaller and they 

do not have the level filtra-

tion that we can provide. 

 

CEOCFO: What is different 

about how Puration handles 

the purification process? 

Mr. Harris: We have our 

ways that we have devel-

oped. All of these filters 

generally are carbon based 

and carbon is a purifier of 

water, so you strain water through the 

material and it removes or absorbs 

the bad odors and taste and absorbs 

the chlorine, which is the primary fac-

tor in the bad taste of municipal wa-

ter. Chlorine is added for a reason, 

which is to make the water safe to 

drink. It kills bacteria and viruses that 

might be contained in the water, but it 

also not only may be hazardous to our 

health in the long term, but it makes 

the water taste bad. Therefore, re-

moving that chlorine is the major step 

in getting more of the bottled water 

taste. In fact, much bottled water, if 

not most of it, is simply filtered tap 

water. Therefore, we are generating 

the same kind of a product, but on a 

much more economical level and 

much more environmentally sound 

level, by converting your own tap wa-

ter into your own bottled water, in-

stead of buying and paying exorbitant 

prices for bottled water. 

CEOCFO: Puration gave bottles away 

at the Academy Awards ceremony; 

what was the response? 

Mr. Harris: Our product won the 

award for the “Best product of the 

year for the overall best gift”. The re-

ception was very good and as you 

know, it is a very receptive audience. 

Many of the celebrities and the people 

in the movie industry are very envi-

ronmentally conscious. There are a 

lot of them who have a philosophy of 

trying to give something back to the 

community, so it fits right in with their 

way of thinking. It is a green product 

and our focus is to help the environ-

ment and saves money for people as 

well over their addiction to bottled 

water. 

 

CEOCFO: Are your products made 

from recycled water bottles as well? 

Mr. Harris: That is right. The bottles 

are made from recycled PET, which is 

the plastic that water bottles are made 

from. Those bottles are recycled more 

and more, so not only are we reclaim-

ing these disposable water bottles and 

preventing them going into the land-

fill, but we are creating a long-lasting 

product. The life of this bottle can be 

as much as ten years. We also add 

an ingredient into our plastic bottle 

that makes it biodegradable. Whereas 

a plastic water bottle might last for a 

million years in a landfill or in a com-

post environment, our bottle is de-

signed to break down in less than a 

year. 

 

CEOCFO: Would you tell us about 

the commercialization process? 

Mr. Harris: We have a first class 

marketing team that has been with us 

for some time. We have previously 

launched similar products with our 

executive management and market-

ing team. Our director of marketing is 

a gentleman by the name of Marc 

Firestone. Marc is located in Beverly 

Hills and is a successful and innova-

tive marketing guru. He started a 

business many years ago with his fa-

ther, who started the marketing com-

pany. He marketed such products as 

the “Pet Rock”, which was a big sen-

sation many years ago. So Mr. Fire-

stone has designed the marketing 

program for us that not only gets into 

the major retailers as you would find 

other water filter bottle manufacturers 

are doing, but also into many other 

channels. He has the ability to call on 

and make sales to distribute the prod-

ucts to the smaller stores, such as the 

one-owner and small chain local 

stores, local stores, convenience 

stores, grocery stores. These are 

stores that otherwise would not have 

the opportunity to distribute 

some of these products and 

that is one of our strengths 

in marketing. We cover a lot 

more of the population than 

what is covered by simply a 

mass merchandising proc-

ess. We have a huge focus 

on distribution in the interna-

tional marketplace. We re-

cently signed a license 

agreement with a Canadian 

company for the exclusive 

manufacture and distribution 

of our products throughout the Cana-

dian provinces. We are very excited 

about that. The Canadian market is 

much more sensitive overall to the 

environmental aspects of products 

than we are here in the United States. 

We feel like this is going to be very 

well received in Canada and we are 

currently working on licensing agree-

ments in Great Britain, Italy, and Tur-

key. We expect to continue to expand 

our technology around the globe 

through our model of licensing, manu-

facturing, and distribution of our prod-

ucts in each country. 

 

CEOCFO: What is the financial pic-

ture like for Puration today? 

Mr. Harris: We are not exactly a 

start-up company, but we have not 

yet started shipping our products. 

They are in the production phase right 

now, and setting up manufacturing 

processes. However, we are collect-

ing revenue in the form of license 

Puration’s mission is to provide a more eco-

nomical and environment-friendly alternative to 

bottled water. Our Filter 2GO water bottles pro-

vide all the water you can drink for a year at a 

cost of around $25 in replacement filters, com-

pared to as much as $2,500 per year for a simi-

lar amount of bottled water.  In addition, each 

Filter 2GO bottle saves as many as 2,500 dis-

posable water bottles per year from our land-

fills and oceans. - Don Harris 
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fees, so we are not exactly a pre-

revenue company. We are a public 

company that is traded on the OTC 

Markets. All of our financial informa-

tion and complete disclosure state-

ments about the company back-

ground and history can be found at 

OTCMarkets.com under our trading 

symbol PURA. Everything you could 

possibly know is available. We started 

the company last year and we have 

an equity investment to this point or a 

net worth of about a half a million dol-

lars. We are currently working with 

some other investors for an infusion 

of capital into the company, to expand 

our growth, as our products get ready 

to start shipping. 

 

CEOCFO: Why should potential in-

vestors pay attention to Puration to-

day? 

Mr. Harris: When we got into this 

business about two years ago, I had 

sold another business and was cast-

ing around to decide what I wanted to 

do. I am a recovering CPA, as I like to 

say. I am a plodding systematic per-

son, and I have been in executive 

management and financial manage-

ment for the last 25 years or so. I be-

lieve that the water industry, based on 

all my research, is likely to be the 

fastest growing industry in the world 

over the next ten years. That ac-

counts in large part for my decision to 

become involved in the water indus-

try. I was looking for something to do 

that could fill a niche, as well as be 

profitable, because I was interested in 

making money. That is my commit-

ment to my investors, but also a com-

pany that is a “Green” company in a 

matter of speaking that gives some-

thing back and protects the environ-

ment, as well as does something for 

people that is not being achieved by 

other means. I felt that this small per-

sonal water filtration device, and not 

only water filtered bottles, but the Air 

to Water machines and other prod-

ucts provide an affordable and envi-

ronmentally friendly alternative to bot-

tled water. We are also working on 

some other devices. We have a bio-

logical bottle we are working on that 

filters bacteria and viruses from the 

water so that it can be used for people 

that are hunting and camping and 

drink water out of lakes and streams. 

We feel this is a niche that was not 

being filled and that accounts for our 

decision to go into not only the water 

industry, but into the particular niche 

of personal, family and small quantity 

water filtration systems and devices. 
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