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CEOCFO: Dr. Goldberg, what is the vision behind Privo Technologies?
Ds. Goldberg: Privo Technologies is a biotech company that is commercializing a 
platform to deliver chemotherapeutics more effectively and safely. 

CEOCFO: What do you understand about making safer chemotherapeutics and what is your approach?
Dr. Goldberg: Our approach is to target the tumor by locally treating the affected tissue. This is accomplished via the 
topical application of our drug delivery platform. This method offers improvements over current methods of delivering 
chemotherapy systemically where it can damage many other organs other than the cancerous tumor. We put high 
concentrations of the drug right inside the tumor, and prevent systemic exposure of the drug.

CEOCFO: What are the challenges in doing so?
Dr. Goldberg: There are many challenges. Keeping the drug locally retained within the tumor and preventing exposure to 
the bloodstream has been challenging. And that is one of the most important aspects of our platform, to keep the drug 
concentrated in the tumor and preventing systemic circulation. The other challenges are mainly business challenges; 
dealing with biotechnology and the pharmaceutical industry is very difficult. Starting a company in this space is quite 
challenging and very expensive. Trying to raise the funding required for experiments and to hire the right people and go 
through FDA is quite extensive and takes a long time.

CEOCFO: What are you working on today?
Dr. Goldberg: We are working on treating oral cancer. Oral cancer is a very debilitating disease because when people 
get it, it is very disfiguring. People can be treated with a combination of surgery, chemotherapy and radiation. The result 
affects the face; people lose a portion of their face, their cheeks, jaw, tongues. They may not be able to speak, eat, or 
swallow. People may need to be permanently tube fed. The suicide rate of oral cancer patients is nearly 3 times as high 
as most other cancers. Our goal is to try to eliminate the devastation of these surgeries by shrinking the tumor via our 
topically applied wafer product. 

CEOCFO: Why did you decide to look at that type of cancer first?
Dr. Goldberg: We have spoken to many oncologists and this is one of the cancers that occurs often and in the past 40 
years, has not seen much improvement. The patients in this space tend to have close to 50% recurrence, which means 
50% of them for the most recur and can die within the first five years of discovering the cancer. Oral cancer is also one of 
the few cancers on the rise, due to the rise in oral HPV, which is cancer-causing. It is such a devastating cancer and it has 
been neglected, so we decided to look at cancers that really have not seem much improvement. There are many different 
cancers and many research groups and companies working on them. Our goal is to look at the rare, neglected diseases. 

CEOCFO: Are you funded for the steps you would like to take?
Dr. Goldberg: We have been supported by NIH institutions including the National Cancer Institute and National Institute 
of Dental and Craniofacial Research, as well as the National Science Foundation and a number of other institutions. We 
have also been privately funded, and are looking for additional funds to perform clinical trials.
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CEOCFO: Is there much work being done in this area of this specific type of cancer?
Dr. Goldberg: There are different therapies being worked on at different institutions and companies and those institutions 
look at a variety of sciences. Some are looking in immunotherapy. Some are looking at doing better and more focused 
surgeries. There is definitely some work in this area, but for us, we deal with existing chemotherapy that is proven to work, 
however the side effects are devastating. This is a very important factor. Our project has been to make these drugs that 
are known to work, much safer. It is a way to significantly reduce the risk associated with our product and company.

CEOCFO: Why are you confident that it is doable?
Dr. Goldberg: Let me mention that this is a very humbling field. It is science dealing with cancer, which is definitely not 
easy. If it was easy, it would have been solved by now. We are humbled by the variety of tumor responses and the 
variability and the challenges, however we are also surrounded by advisors that have been very generous in helping us. 
We are constantly in touch with surgeons, clinicians and oncologists. We have even had some interaction we patients. We 
are very open to hearing the challenges up front and also dealing with the business aspect of it such as, 
commercialization and funding. We are not scientists experimenting for the sake of discovery; we are very much into 
translational science. I have an MBA and a PhD in biomedical technology and engineering. That combination is definitely 
helpful to better understand how to take a drug forward, rather than just being a scientist in the lab.

CEOCFO: What have you learned in that respect what to do and what not to do while going through the process?
Dr. Goldberg: As far as what to do, I think it is very important to be able to pivot, to understand when something is either 
too challenging, not to the point to where you give up and every idea, but if you do adequate analysis and find out from 
potential users, that there is not a good reason to pursue this. You need to be able to pivot and look at what the customer 
wants and what would be acceptable in the market. If I have to give any input from what I have learned, it is that you have 
to be flexible as the CEO; really listen to what people have to say. Whether it is your own team or people from outside that 
may be potential users of your product, it is very important. Listen carefully and if you need to make changes, be flexible. 
Do not use up all your resources on something that is just not going to go anywhere. That is one of the reasons why so 
many companies, especially in the biotech space, end up not being able to succeed and have to shut down. It is very 
resource intensive. You have to be able to pivot when you learn that your current method is not working.

CEOCFO: Would you tell us about the role of nanotechnology in what you are doing?
Dr. Goldberg: For us, the nanotechnology is a tool. It is like a carpenter having hammers and screwdrivers. 
Nanotechnology in that sense is the hammer. We use it in order to hit the nail on the head and take it to where we want it 
to go. In a nutshell, it is a tool for us to do much better delivery of the drug that we want and have much more control on 
the metabolism of the drug. We do not want to modify the existing drug, however, using nanotechnology, we are able to 
put a wrapping on it and change the wrapping, basically put the drug in a car and tell the driver where to go.

CEOCFO: What have you learned so far as you have been in development about the drug and delivery? Have you 
changed any ideas so far?
Dr. Goldberg: I as well as my team have learned a great deal. This is science, so there are many surprises. Human body 
cells, for example, are amazingly complex. When we use the nanoparticles that we develop on these cells, many times we 
see unexpected results and they do not work the way one anticipates. This is how new and exciting discoveries happen. 
You have to be open minded to try to understand why and basically do a lot of additional research. Some of it is not just in 
the lab. Some of it is talking different scientists and collaborating by reading a lot of existing literature. That is one of the 
lessons learned, that you cannot assume that you know the solution to a problem. It is just too complex. As a CEO, I am 
always reading and my team is always encouraged to read, so we are forever students.

CEOCFO: Why does Privo Technology standout?
Dr. Goldberg: I think Privo should stand out because it is a true representation of having an idea that we think would be 
very good for patients and pursuing it regardless of all the difficulties along the way. People always ask why you would 
want to get into the cancer space and look into chemotherapies. It is so expensive and complicated. How can a small 
startup make any progress when large pharma are having difficulty with it? If you think that way, no small companies 
should get into the biotech space. For us, it is very important that we listen but we also have a passion for doing the right 
thing with very limited resources. My team and I sacrifice a lot of personal time and resources. My team does not do this 
for salary; if they did, they should work for much larger pharmaceutical companies. They are passionate about what they 
do and it makes them feel great coming to work, knowing that they can make a difference in a faster and more cost 
effective way. The passion for learning, discovering and working endless hours is really what in the past six years has 
made us successful. The team and I strongly believe in what we do. 
We are committed to commercializing much safer and more effective treatments for cancer patients, and in the process 
reducing the fear associated with chemotherapy. 


