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BIO: 
Mr. Thompson has spent over 35 
years in the medical device industry. 
Prior to joining ReShape Medical®, he 
served as the Founder, President and 
CEO of Luminous Medical Inc, an in-
novative in-line glucose monitoring 
company based in Carlsbad, Califor-
nia. Prior to Luminous Medical, Mr. 
Thompson spent over ten years build-
ing Aradigm Corporation, a drug deli-
very company. He joined Aradigm in 
1994 as President, CEO and Chair-
man of the Board after thirteen years 
at LifeScan, a Johnson & Johnson 
Company. Mr. Thompson co-founded 
LifeScan as a venture backed start-up 
in 1981. After the acquisition by John-
son & Johnson, he became President 
of LifeScan in 1991 and built the com-
pany to worldwide leadership in its 

field. Mr. Thompson is currently a 
member of the board at Intuity Medi-
cal Inc. and Asante Solutions Inc. Mr. 
Thompson holds a BS in Biological 
Sciences from the University of Cali-
fornia, Irvine and an MBA from Cali-
fornia Lutheran University. 
 
About ReShape Medical, ® Inc.: 
ReShape Medical® is a medical de-
vice manufacturer headquartered in 
Southern California. The company 
specializes in a dual-intragastric bal-
loon for weight loss, ReShape Duo®, 
to be used as an aid in the treatment 
of obese or overweight patients. Re-
Shape Duo® is a non-surgical alterna-
tive designed for those who have ex-
hausted their efforts with diet alone 
and wish to avoid or do not qualify for 
surgery. The device comfortably oc-
cupies existing space in the stomach 
for six months, serving as built in por-
tion control, to help patients feel full 
and satisfied with less food. The Re-
Shape Duo® has been used success-
fully in Europe since 2007 and is cur-
rently being evaluated in a U.S. Food 
and Drug Administration (FDA) clinical 
study. 
 

Interview conducted by: 
Lynn Fosse, Senior Editor 

CEOCFO Magazine 
 
CEOCFO: Mr. Thompson, you have a 
long history in the medical device 
industry. What attracted you to 
ReShape Medical®? 
Mr. Thompson: I have spent the last 
thirty plus years in medical device and 
pharmaceutical development, and 
working with the sales of products that 
were oriented more toward patients 
with diabetes. However, a major part 
of the problems that diabetes patients 
have are due to obesity, or at least 
they are related to obesity. Therefore, 

I was always interested in obesity as a 
peripheral issue to diabetes. Now we 
see that obesity is the largest health 
care problem we have in the United 
States, with over two-thirds of 
Americans either overweight or 
obese. I have always liked to work on 
big problems. So, ReShape Medical® 
was an opportunity that fit with what I 
do well and also allowed me to do 
something that is important. 
 
CEOCFO: What has been created at 
ReShape Medical®? 
Mr. Thompson: We have a company 
that is dedicated to helping patients 
lose weight using a non-surgical 
device. It is an approach that is 
currently unavailable in this country. 
The idea is that we can provide an 
entirely new weight loss therapy that 
bridges a very important gap between 
diet and exercise – that almost 
everyone tries and has limited or no 
success with – and surgical 
procedures that work very well, but 
almost no one wants to have. 
ReShape Duo® has the potential to fill 
that gap as data suggests that it is 
more effective than diet and exercise 
alone and it is completely non-
surgical, making it a much more 
desirable solution than surgery for 
patients who are struggling to lose 
weight. 
 
CEOCFO: You say “going to be.” 
Where are you in the development 
process? 
Mr. Thompson: The product is 
actually approved for use in Europe. 
We have a CE Mark and we have 
been marketing it there for two years 
now. However, in the United States 
there is a longer approval process. 
We are in the middle of a major 
clinical trial, and this data will be used 
for our FDA filing. The trial will be 
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completed in the first quarter of next 
year. However, we already know that 
we have met the primary endpoints of 
the trial in terms of weight loss for the 
patients. We are the first medical 
device company to do so in a U.S., 
randomized, sham-controlled pivotal 
trial in the obesity space. Right now 
we are still collecting the final data 
and conducting follow up care with the 
patients in the trial. That all wraps up 
in the first quarter and we expect to 
file for FDA approval toward the end 
of the second quarter of 2014. 
 
CEOCFO: How does it work? 
Mr. Thompson: We place a silicone 
balloon in the patient’s stomach, 
endoscopically, during a 20 minute 
outpatient procedure. There are no 
incisions, sutures or cutting of any 
kind. We inflate the balloon with saline 
and then leave it in place for six 
months. The patient will eat smaller 
meals during the time that the balloon 
is in place because it is 
occupying a large portion of the 
stomach. They will feel full with 
less food and lose weight since 
they are consuming fewer 
calories.  
 
In conjunction with the balloon 
placement, we also believe that it is 
important to have a behavior 
modification program in place, so that 
the patient can learn healthy diet and 
exercise habits to help them during 
and beyond the treatment period. 
When the balloon comes out six 
months later, they can continue with 
those healthy habits. What we have 
seen in our pilot clinical trial is that 
about two thirds of patients will either 
continue to lose weight, or keep off 
most of the weight lost. 
 
CEOCFO: Why six months? How did 
you arrive at that being the amount of 
time that works best? 
Mr. Thompson: When we developed 
our product, we looked at the existing 
market in Europe, where gastric 
balloons have been available for 
years.  Most of them stay in the 
stomach about six months. As a rule, 
for every month that you add to the 
treatment period, you have a longer 
period of clinical trial and evaluation, 
so we decided to launch with a six-

month product in Europe. For those 
very same reasons, we are going to 
launch with a six-month product here 
in the U.S. Over time, we will expect 
to increase that, perhaps to nine 
months or even a year. 
 
CEOCFO: What happens if the 
person eats large portions? With 
some of the more invasive procedures 
that would create a problem. 
Mr. Thompson: Right. The problem 
would be that as soon as you exceed 
the capacity of your stomach you will 
start to feel very full. Just like many of 
us during the holidays, if we go back 
for another helping that is a little bit 
beyond what we should be eating, we 
are not going to feel very good. 
Therefore, you are going to stop 
eating at that point. With ReShape 
Duo®, patients literally cannot 
physically eat as much as they might 
have eaten before the balloon was 
placed. It is really just a physical 

issue. The balloon operates simply by 
occupying space. 
 
CEOCFO: Are there any potential 
side effects or problems? 
Mr. Thompson: Imagine having a 
balloon filled with saline in your 
stomach. For the first few days, your 
body will need to get used to the 
balloon. During that accommodation 
period, there may be some nausea 
and vomiting. These symptoms are 
controlled with medications during the 
initial period. However, within three to 
seven days, patients will become 
accustomed to having the balloon in 
their stomach. Patients report that 
after about seven days, they really do 
not have any sensation of the balloon 
being there, except when they are 
eating and they feel full and satisfied 
quickly. 
 
CEOCFO: How do you market in 
Europe? Do you have a plan in place 
for the U.S.? 
Mr. Thompson: In Europe, we have a 
limited marketing program in two 

countries and two treatment centers 
currently – one in each country. We 
are aiming to learn how to market the 
product in Europe, rather than trying 
to sell as many balloons as we can. 
Therefore, we are trying to find out 
how to best reach consumers and 
doctors, the right product price point, 
how to deliver it in the most effective 
way, and how to monitor and stay in 
touch with patients. We are learning 
all about the patient experience to 
prepare for the U.S. launch and we 
are in the middle of developing our 
commercialization plan. However, we 
will sell the product through doctors 
who are not only capable of delivering 
the product using endoscopic 
techniques, but that have the 
commitment to follow the patient and 
help them with the behavior 
modification program, so that they will 
achieve long-term weight loss.  
 
CEOCFO: We all know that often the 

behavior modification works for a 
while and then people slip back. 
How are you planning to structure 
a plan that may be more 
effective? How will that work in 
conjunction with the balloon to be 
a better overall solution? 

Mr. Thompson: The patient will be 
getting a very powerful signal with the 
presence of the balloon. They will eat 
smaller portions and lose weight, 
establishing a strong connection in 
the patient’s mind. That is a very 
good, positive feedback mechanism 
for the patient to more firmly engage 
in and buy into the behavior 
modification program. Therefore, we 
think that will really provide us a much 
sounder foundation for behavior 
modification than when it is just up to 
the patient to not fall victim to the 
temptation that most of us do and eat 
that extra helping of food. 
 
However, this is not a cure for obesity. 
We would not represent that after you 
get this balloon you will never gain 
weight again. There is a large part of 
this journey that will remain the 
responsibility of the patient. It is our 
job to help them be as successful as 
they can, stay motivated, and 
understand the implications of the 
behaviors they engage in so that they 

“It is notable that ReShape Medical® is 
the first medical device for weight loss 
to achieve the preplanned outcomes in 
a pivotal, randomized clinical trial in 
the U.S.” – Richard Thompson 
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can have the best possible long-term 
outcome.  
 
That is also true, by the way, with 
every other weight loss methodology, 
including the surgical procedures. If 
those patients do not follow the right 
dietary exercise programs after 
surgery, they will also regain weight. 
 
CEOCFO: Is your product reversible? 
Mr. Thompson: If you have any of 
the surgical procedures, you will 
undergo a permanent anatomy 
change. There is no going back. Our 
product is completely reversible. It is 
there for a period of time to enable 
patients to make the changes that 
they have already said that they want 
to make. The device is a tool to help 
patients jump start weight loss, while 
learning how to make healthy 
changes for the long term. 
 
CEOCFO: Is the medical community 
or the portion that should know about 
ReShape Medical® aware? 
Mr. Thompson: As I said, there aren’t 
any non-surgical weight loss devices 
available in the U.S. at this time. Our 
product is likely to be the very first to 
reach the U.S. market. We are 
beginning to engage with advocacy 
groups and thought leaders in the 
obesity field to educate them about 
ReShape Medical®. 
 
CEOCFO: I am guessing through 
research and maybe just through 
common sense that the medical 
community would welcome such a 
product? 
Mr. Thompson: I think that is the 
case. I believe that with the data that 
we are going to be able to provide, 
both on the absolute weight loss due 

to the balloon, but also the retention of 
the weight loss following the removal 
of the balloon, we will be able to put a 
compelling case together. 
 

CEOCFO: Are you funded for the next 
steps? Will you be seeking funding or 
partnerships? 
Mr. Thompson: We are currently 
funded sufficiently to complete the 
FDA clinical trial. However, based on 
the positive results of this trial, we are 
raising additional capital so that we 
can commercialize the product. We 
are in the middle of that process right 
now. 
 

CEOCFO: In the medical community 
conditions or diseases seem to fall in 
and out of favor. What is the appetite 
(no pun intended) in the investment 
community today for weight loss 
products? 
Mr. Thompson: I do not think there is 
an investor in healthcare that is not 
very aware and interested in products 
to help with the obesity problem. 
However, there have been a number 
of notable failures, in the past, so 
there is healthy skepticism in the 
investment community. It is notable 
that ReShape Medical® is the first 
medical device for weight loss to 
achieve the preplanned outcomes in a 
pivotal, randomized clinical trial in the 
U.S. – and investors are taking note of 
that. 
 
CEOCFO: What have you learned 
from past experiences that you see as 
most applicable in this venture? 
Mr. Thompson: I think that what I 
bring from the diabetes field is the 
knowledge that every patient is 
different and every patient needs to 
be taken care of. When we were first 

building LifeScan, about thirty years 
ago, the customer care part of that 
was at least as important as the 
product that we were developing and 
selling. We always made sure that we 
had the best products on the market – 
the most accurate, easiest to use and 
most appealing to the consumer who 
was going to be testing their blood 
sugar every single day, many times a 
day.  
 
We also made sure that if a patient 
had any issues of any kind, they could 
call us and we would immediately take 
care of it. We were there for them. 
That same philosophy will drive much 
of what we do here at ReShape 
Medical®. We are going to make sure 
that these patients that trust us have 
the best outcomes and are satisfied 
with the results that they get at the 
end. 
 
CEOCFO: Why pay attention to 
ReShape Medical®? What sets you 
apart? 
Mr. Thompson: ReShape Medical® is 
focused on the largest healthcare 
problem in the U.S. and a global 
epidemic. We are addressing the 
portion of the overweight and obese 
population that has the greatest 
unmet need and thus have the largest 
opportunity to make a difference. We 
are in a position to make a major 
contribution to a serious healthcare 
problem and we may be the first ones 
there to do that with a non-surgical 
device. That means that we have the 
potential to give a significant return on 
any investment at this time, because 
this could end up being a very large 
company. 
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