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BIO: Born 1957 and grew up in Munich, 

Germany. After graduating in 1972, he 

completed his professional education in 

Sales & Marketing in Hirmer & Co in 

Munich in 1975. He relocated in the 

United Kingdom and worked in the sales 

departments for several stock brokerage 

companies in London. Mr. Schroepfer 

migrated to the US and was granted his 

permanent residence status in 1995. He 

became Chairman of ITC, Inc. and Glow 

Bench, Inc. in Fort Lauderdale Florida. 

Since 2006, he has been a member of the 

Nashville Area Chamber of Commerce 

and working on the smokeless cigarettes 

project. 

Company Profile: Smokefree Innotec 

Inc. (SFI) “Smokefree Cigarette” is tar-

geted for use by smokers in smoking re-

stricted areas like offices, airplanes, res-

taurants, other public places, in homes, 

around children and other unhealthy ar-

eas. SFI will facilitate those smokers, 

who do not want to quit, and want to con-

tinue smoking in an increasingly restric-

tive and sometimes hostile public envi-

ronment. In any environment where sec-

ond hand smoke is a problem. There is 

absolutely no smoke generated. The 

smokeless cigarette is a one-time cost and 

the disposable filters would be approxi-

mately same price as a pack of cigarettes. 

 

Interview by: Lynn Fosse, Sr. Editor 

 

CEOCFO: Mr. Schroepfer, what is the 

vision for the company? 

Mr. Schroepfer: “I am a smoker myself, 

so our vision was to have a device that 

could be used wherever you cannot 

smoke, such as in an airplane, hospital, 

restaurant, office, or even in a home. We 

accomplished that in the last two years, 

having developed a hi-tech, smokeless, 

nicotine delivery cigarette-like electronic 

device that is completely smoke-free and 

tobacco-free. It provides for the nicotine-

craving and the flavor of a regular ciga-

rette, so the nicotine is delivered that your 

brain craves, since you are addicted to 

nicotine not the cigarettes. It looks like a 

cigarette, feels like a cigarette, and tastes 

like a cigarette, but without lighting it, 

without having any smoke around you. 

Hence there is no second-hand smoke at 

all, and nobody even knows you are 

smoking, although everybody thinks you 

have a cigarette in your hands. 

 

The cigarette itself has a white part that 

heats up inside with a microprocessor to 

about 160 degreesCelsius. At about 60 

degrees Celsius, the hot air hits the filter, 

and filtering out some bad stuff. Here is 

an innovative tobacco product that is put 

inside, but what will be released in the 

warm air and when you suck on it you 

release the air in your mouth, which is 

about 27 to 30 degrees Celsius, like you 

are smoking a regular cigarette, but with-

out the harm of side-effects from a nor-

mal cigarette. In normal cigarettes, the 

tobacco has about 1200 different chemi-

cals and when you burn the tobacco you 

have about up to three thousand different 

chemical reactions. It is very harmful to 

your body, you have tar and all of those 

chemicals, but we don’t have that.” 

 

CEOCFO: So this is a benefit both to the 

smoker and to the people around the 

smoker! 

Mr. Schroepfer: “Absolutely! First to 

the people around you - let’s say you are 

in an office in New York, on the 15

th

 

floor, you won’t have to go down for a 

cigarette. It takes fifteen minutes to go 

down and smoke one or two cigarettes 

and it takes the same amount of time to 

go back up. Think about how many hours 

in a year you are losing doing this every 

day. The employer pays for this as people 

are out smoking cigarettes, because they 

are not allowed to smoke inside. Another 

advantage is that if you are a smoker, you 

can smoke our cigarette anytime, even in 

the office. The charger for the device is 

designed that way, so you can reload it on 

the computer. Therefore, it is very easy.” 

 

CEOCFO: Where are you in the devel-

opment process? 

Mr. Schroepfer: “We are finished with 

R&D and we have working prototypes. 

We are working now on the flavor with a 



biotechnology laboratory in Germany, 

AHM and so far we are satisfied with the 

results. It is done in a way that it is satis-

fying for everybody. Everyone’s taste is 

different, for example, I like chocolate, 

but you may not like chocolate. It is the 

same with cigarettes. You have about 

forty or fifty different brand names and 

different flavors of cigarettes in there 

because everybody has his own flavor. 

One guy likes Camel and one likes Pall 

Mall. Therefore, we are trying to find a 

middle way to say a smoker can use this 

brand, because it tastes good to him. It is 

a niche market and the smoker uses it for 

three or four hours.” 

 

CEOCFO: How do you market 

this? 

Mr. Schroepfer: “We will fo-

cus in a non-smoking zone. We 

have already established here a 

relationship with Bill Whalen 

for the cigarettes market. In the 

United States, we are establish-

ing through our new marketing 

director relationships with 

about 30 or 35,000 stores for 

our product. They are selling 

cigarettes as well as non-

smoking products, such as 

chewing tobacco and our prod-

uct. We will market in TV, 

print media and radio.” 

 

CEOCFO: Often an industry 

that is very well entrenched has 

ways of beating back new 

items. How do you get around 

the powerful tobacco industry? 

Mr. Schroepfer: “We are not 

competing with the cigarette industry. We 

definitely do not want a war with them. 

We will actually work hand-in-hand with 

them. Many people are affected because 

you cannot smoke in the office or restau-

rants. I am a smoker, but I do not like 

smoke around my food. I do however like 

to have a cigarette afterwards. So imagine 

you are sitting there with your wife and 

with friends and then you have to go out-

side to smoke a cigarette. You have to 

leave the entire party alone. With our 

device, you can smoke a cigarette after-

wards. You get the taste and flavor and 

you do not bother anybody. Now when 

you go out you can smoke a regular ciga-

rette anytime. This is only a product to 

use when you can’t smoke a regular ciga-

rette and not meant to totally replace tra-

ditional cigarettes.” 

 

CEOCFO: You are looking at countries 

other than the United States; what is the 

geographic plan for marketing today? 

Mr. Schroepfer: “The geographic plan is 

the EU. We have quite a few LOI’s al-

ready signed with some companies there. 

One company has about 33 stores in 

Germany alone, plus one of the biggest 

ones has designed an LOI with us and the 

first one will be about $2.8 million. We 

are starting with them by the middle of 

this year in July or August.” 

 

CEOCFO: What is the financial picture 

for the company? 

Mr. Schroepfer: “The development we 

paid for on our own. We have put in 

about $2.5 million so far. We are a public 

company since 3 weeks ago and we will 

take to the market the cash flow that we 

need for advertising.” 

 

CEOCFO: What about the manufactur-

ing of the device, how do you have that 

lined up? 

Mr. Schroepfer: “Our electronic device 

is developed and manufactured in my 

own office in China and we own it. Dr. R. 

Wang, Swedish nationality, is working 

for us now as he is under contract and he 

is the head of the R&D vice president in 

Beijing. The electronic part will be done 

in China because at the moment it is 

cheaper there to do it. The filter where 

they draw out the flavor and nicotine to-

bacco flavor is done in Europe. We don’t 

want to do it in China, because of all of 

the recalls of the toys and everything.” 

 

CEOCFO: Do you have patents, and 

what is the competition like for you? 

Mr. Schroepfer: “We feel we have no 

competition at all. We have an interna-

tional patent pending. The other products 

on the market are actually electronic 

cigarettes, sold to certain stores or 

through the internet. In addition to nico-

tine there is a substance in it that you 

suck on it, it releases some kind of 

smoke, somewhat like in a smoke ma-

chine. Canada has already banned it, the 

same in Europe as most Euro-

pean countries have already 

banned this device. However, 

we are not related, because we 

have no nicotine, and not a 

medical nicotine, but we have 

an innovative tobacco product, 

so therefore we don’t need a 

pharmaceutical allowance from 

the Pharmaceutical industry to 

sell this.” 

 

CEOCFO: Why should the 

investment community pay 

attention? 

Mr. Schroepfer: “We are aim-

ing to become a billion-dollar 

company in the next few years. 

We are just in the beginning 

stages and if you would have 

known, where Apple Computer 

was going when they started in 

a garage you would have in-

vested in them. If you had 

bought it when they were a penny stock, 

you would be multi-millionaire today. We 

hope to become just as successful. We 

have a complete new product and have no 

competitors worldwide. A lot of people 

try and like that product immediately. It 

is a big market for us, so that is why the 

investment community should pay atten-

tion to us. We need money because so far 

we have done everything on our own. The 

more money we get in, the faster we can 

go forward.” 

 

CEOCFO: Final thoughts, what should 

people remember most about Smokefree 

Innotec? 

Mr. Schroepfer: “It is a smoke-free ciga-

rette.” 

“I am a smoker myself, so our vision was to have 

a device that could be used wherever you cannot 

smoke, such as in an airplane, hospital, restau-

rant, office, or even in a home. We accomplished 

that in the last two years, having developed a hi-

tech, smokeless, nicotine delivery cigarette-like 

electronic device that is completely smoke-free 

and tobacco-free. It provides for the nicotine-

craving and the flavor of a regular cigarette, so 

the nicotine is delivered that your brain craves, 

since you are addicted to nicotine not the ciga-

rettes. It looks like a cigarette, feels like a ciga-

rette, and tastes like a cigarette, but without 

lighting it, without having any smoke around 

you. Hence there is no second-hand smoke at all, 

and nobody even knows you are smoking, al-

though everybody thinks you have a cigarette in 

your hands.” - Thomas Schroepfer 


