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Self-Service Technology Solutions for Retailers 
 

About Signifi Solutions Inc. 
Signifi’s vision is to develop self-service solutions that transcend traditional consumer 
expectations, solve today's challenges at retail and inspire tomorrow's possibilities. 
Since the company's inception 9 years ago, Signifi has designed solutions to deliver 
choice, convenience and simplicity through an engaging retail experience. Signifi 
product lines include Automated Retail Technologies and Sales Assist. 
 
Interview conducted by: Lynn Fosse, Senior Editor, CEOCFO Magazine 
 
CEOCFO: Ms. Jaffer, what was concept when you started Signifi Solutions? 
Ms. Jaffer: Retailers were facing rapid changes. Major categories such as CD’s and film 
were moving to digital music and photo. Our mission was to use self-service technology 
to empower retailers. Our first products included our award winning photo kiosks and 
music on demand solutions.  
 
CEOCFO: What are you offering today? 
Ms. Jaffer: With a strong foundation in self-service, we expanded into Automated Retail. 
Our “Spot Shops”, or intelligent retail kiosks are designed from the ground up with both 
the retailer and their customers in mind. They provide instant gratification and an 
engaging experience to the customer, while delivering a dramatic Improvement in 
revenue and profit per square foot for retailers. In fact, the intelligent Automated stores 
outperform traditional retail by 4:1 on average. In all, our intelligent retail solutions allows 
retailers to reduce operational costs and theft, while extending their brand and reach to 
new demographics with minimal investment.  

 
CEOCFO: What are a few of the more common products that you are able to sell with kiosks and what are some 
items that might surprise people? 
Ms. Jaffer: At the start, we focused on electronics, perfumes and cosmetics but have now evolved to include a variety of 
products such as baked goods, designer shirts as well as pharmaceutical products. In France for instance, we are seeing 
baguettes being dispensed; it is all a matter of convenience. The bakeries there close at 3:00 pm, so the automated retail 
kiosk allows customers to pick up their bread after work. We are moving into areas I would never have expected.  
 
CEOCFO: What do you think accounts for that? 
Ms. Jaffer: People are savvy; they are comfortable with touch-screen solutions and know what they want. Secondly, 
people are busier than ever and want convenience. Self-service empowers people. 
 
CEOCFO: Why should a retailer be working with Signifi Solutions? 
Ms. Jaffer: Retailers are facing tremendous pressure. Signifi has designed technology solutions to increase retailer 
revenues, reduce costs and provide an engaging customer experience. Signifi also offers a turnkey solution, having 
control over our technology, allows us to be nimble and flexible in our offering. We build our own technology, software and 
robotics; we can provide a highly customized automated retail product. Our sweet spot is the mid-tier customers that are 
looking to roll out several hundred machines.  
 
CEOCFO: How do you reach potential customers? 
Ms. Jaffer: We have just started marketing on-line. At this point, all our customers are calling in. We have had calls from 
everybody from Adidas to BMW. Our goal is to focus on certain verticals through trade shows. 
 
CEOCFO: Would you tell us more about your business with BMW? 
Ms. Jaffer: They contacted us as they were interested in promoting their Mini Cooper brand outside of their showrooms. 
BMW trialed a unit at the automotive show in Toronto to selling Mini Cooper swag. Mini Cooper is a very cool brand and 
their customers are young and hip. Though the kiosk was located on the far back wall of the show floor, there was an 
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overwhelming attraction to the Mini Cooper Bulldog Mascot and toy cars. The sales of these low cost items easily added 
up to several hundred dollars a day.  
 
CEOCFO: What is your geographic reach today? 
Ms. Jaffer: Today is North and South America. We are doing a couple of trips overseas. We are doing a project with a 
company in India where they are looking to sell over-the-counter drugs at airports. I will tell you that 98% is really North 
and South America.  
 
CEOCFO: How custom is each installation? 
Ms. Jaffer: I think that is one of the things that really differentiates us. Using BMW as an example, Signifi was able to 
customize the unit so that when the cart moved, it sounded like a mini cooper revving up, and when the door opened to 
dispense the product, there was a “beep beep”, mini cooper style! Our software is a web application built from the ground 
up to be very flexible. The Mini Cooper touchscreen allowed customers to sign up for test drives. We work closely with our 
clients and can be very creative. Our solution comes standard with an enterprise level digital signage platform. Also the 
user interface and the entire enclosure can be made to match the customer’s unique brand. We are a technology 
company but with an eye for design and innovation.  

 
CEOCFO: Are you able to ramp up as the demand grows or will you need to make additions to your team? 
Ms. Jaffer: As the company grows new leadership styles and capabilities will be required. Also there are some 
manufacturing complexities which will require management. The effort and planning to procure parts is all upfront. Once 
you have this organized, we can build and roll out one hundred to two hundred units a month. We have been in business 
for a long time and our largest deployment of kiosks was with two thousand Home Depots locations.  
 
CEOCFO: Your parents were entrepreneurs what have you learned from their experience? 
Ms. Jaffer: My father was an entrepreneur, he was relentless, he never gave up, a trustworthy and honorable man. My 
mother has strengths in operations, they complemented each other. If I had to pick just one thing I learnt from my parents, 
it would have to be… Perseverance, they faced many barriers, but always forged ahead. 
 
CEOCFO: Why is Signifi Solutions a company to watch? 
Ms. Jaffer: To begin with, Signifi has technically superior products. We also have deep knowledge of software and 
integration. Lastly, we understand design and the importance of customer retail experience. It is rare to find a company 
that has deep expertise in all three of these areas. The years we spent in the self-service industry has allowed us to 
master our support and deployment methodology. We work collaboratively with retailers and brands, and can provide an 
end-to-end solution. 
 

 
BIO: Shamira is a spirited entrepreneur. An early champion of self-serve retail, she has been a leader and innovator in the 
kiosk industry for over a decade. Shamira inherited her strong entrepreneurial spirit and interest in international business 
through her family. These influences are at the core of Shamira’s drive as a successful innovator as can be seen in the 
strength of the organizations she has built through the years. 

 
 

 
 
 
 
  
  
  
  
  

  

Signifi Solutions Inc. 

2100 Matheson Blvd. E. #100 
Mississauga, ON, Canada  

L4W 5E1 
905-602-7707 or 877-744-6434 

www.signifi.com 

“Retailers are facing tremendous pressure. Signifi has designed technology solutions to 
increase retailer revenues, reduce costs and provide an engaging customer experience.”  

                                               - Shamira Jaffer  


